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ABSTRACT 



jhe gnide^ftontains consumer ediication learning 
activities and, references for pse with. Hanpower Development . 'and 
^Training Act trainees,* It is organized in six sectionSf each dealing 
; with one of the following basic concepts:* (1) the econopiic systefl, 
(2) income procurement/ (3) consumer alternatives^ (U) "consumed 
behav^ior determinants^ (5) roles^^ rights^ and responsibilities^ and 
(6) c'o^mmunity- resources. Each section, begdns with the st'atementr,^f an 
overall objective and a graphic^ representation of the basic con4(^ept 
covered* Several* other objectives are included for each section. For 
each Objective w^ithin a section,, a table is-^resented/^which lists ^ 
concepts, suggested learning and^ evaluation experiences, and^ ^ ^ 
suggested resources, A 10-^page bibliography lists Instructional, 
materials catalogs, charts, periodicals, pamphlets (on cXothiiig and 
appliances, credit, ;^oods, economics and investments^ insurance, , and 
money management) , trainee manuals and workboolcs^ trainee programed 
materials, teacher manuals and guides,' and teaicher references (texts, 
special kits,' and source lists) • Also included i^ a/^flossary of/61 
fconsumer -education terms* Hames bf the members of* Ohio's State 
Advisory Committee W Co'nsume^s. Economic Bducation and of ijie 
committee o£ teaOhers and. teacher educators, developers of the guide, 
are lis<ied» . iliS) ^ 



9H:fe:|e )fc:fe :fe:fe:te^ 3K9|e)f( *ate :te:|e 

bocuments acquired ^y ERIC, include many \nformal unpnblished n 
materials nlot available from other sources. ERIC feakes every' effort 
•£o obtain the best copy available* ,T3evertheless^ items of marginal 
reproducibility ai?e o^ften encoOtntered and this' af^eois the quality 
of /the microfiche and hardcopy reproductions ERIC makek available < 
via the ERIC Document ^Reproduction Service (fidRS) . E DBS is not 

* responsible for the quality of the.original document • ^Reproductions 

* supplied by EDRS are the best that can ibe made from the .original* 
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FOREWORD 



During Jun<i of 1971 the Ohio Department oiE Education Sponsored ahd coordinatcjd a Curriculum Workshop for 
Jthc , purpoku of Av£.loping,43£cializ£jd ijupplements td* the Cansumisr EducaiiQU Cmrktihm Gtdde fat.Qilm^Jlariides 
K42; Mote x\iM eighty teachers and teacher educators, representing nine different subject areas, attended. Each*af' 
•ehem conuibuted significantly to' the new guideU^^ - » *. . ^ ' 



- Special hcknowledgements are due Mrs.'Sonia Cole, Assistant Director, yo^ation^l^ Home Economics 

Section, .wf)o ha$ provided -continual leadership in Cqnsijimer Education; Dr. Rober<j^p9bIe, Professor of E^ucat'ionj 
Miami University, wh© served a^i Project Dirpctor'in developing these supplements; Mrs, Margaret Driver and Miss 
'Bdrbara Reed, Supervisors -►m Vocational Home Economics; Mr. Dennis Lupher, Consumer Economic Education Su- 
pervisor, Vocational Educatioil Division,' and Dr. Robert Myers, Associate Dean, School of Business Administration, 
Miami University. ^ . . - 

^ In addition, Special; appreciation is -extended ta the following persons^ for thefr 



Mr, Sam Blaskey, Office, of Consumer Affairs, ^ 
Executive^Office of the President, Washiiigtpn, D. C. ' 

Mr, Paul Coleman, Executive Council, Department of Welfare, . ' 
State of Ohio * ' ^ 

Mr, Roger Downing, Executive Vice President^ . 

Ohio Consumer Eoan Association * • 

Mr. Solomon Harge, Director, Consumer Protection, 
Cleveland, Ohio * . ' ' 

Mr. Byron Hollinger, Director of School Relations, 
Ohio Council on Economic Education 

Mr. Robert R. Kibrick of Olcott^ Forward Co. ' 

^ . <i ^ .* . 

Dr. Harlan Miller, Executive Secretary; 

Council on Family Finance Education and Edufational Director, 
Institute of "Life Insurance * 

Mr. Robert ;R. G*Reilly, Director of Changing Time$ Ediication Service 
Mr, H. Lester Rupp, Grolier Education Corporation 




Others, too numerous to mention, have had a positive influence on the worksl^bp and the rqsuhing supplements.' 
Xheir dedication and assistance were genuinely appreciated* • 

•■ ■ , , ■- . « . . ' . ; • ■. 

t , • ' ^ • ^ Mariia W. Essex " ' 

> , . V ' Superintendent of Public Instruction ; 



Ohio's 



■ Advi soiiy^mmUtce^o- 



. Consumer»E<:pnomic Education- 

-The. Superintendent of Public Instruction, Martin Essex, appointed thejfeonsumer Education Adv?soryf Comnmit- 
tec to the Ohio Department of Educationc for the f yrpose of assisjting and .advising in the development and enrichment 
of consumer education programs in the schools of Ohio. Membership on the committee is representative of goVern^ 
ment, education, business and industry. The committee; coordinated by Mr. C.* William Phillips, has provided sug- 
gestion^ in the development of several projects in -(Consumer education* . 

Appreciation is extended to these membeVs for their advise qnd counsel wrhich has^aided in tjhe development of 
consumct; education resource materials. The riames of the committee are listed on the foIlpvC'.ing page; ^ 

. /■ . ■ I ■ ■ . ' ■ ■ . . '. 
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introduGtion- 



* (lonsumer **kn15wT!8<^ has bjeen a special recognized need of the MDTA trainee. The disadvantaged have been 
giyeli some assistance in this area on an unplanned imd unstructured basis at MDTA cer^ters, ^ " 

The committee has prepared this Consumer Education Curriculum CJuide with the purpose of providing activ- 
ities and references suitable for this special needs population, under a variety of program offerings. 

Each Manpower Skill Center will dadoubtedly providd ConsumerJEducation in various settings such as: individ^ 
lial counselmg, group guidance sessions^ basic education classes, adult living classes, units in vocational classes andi 
and other means. Tlic forVjiat of thiS guide has been prepared to provide independei>t units with a wide range of 
activities and references to allow for individual center limitations. / 

It IS strongly suggested that Consumer Educatio^^b^ prbvided for, every MDTA trainee, at the beginning of the 
training period", Jor a minimum of 30 clock hours A instruction, in^a class setting ^nd according to the needs of the 
indiv^idual. * ' / 

' ■ \ Y * ' ■ • 

■ ' ■ ^ / • Rpbert)vI.''Sma.ll 

■ " ' \, - ■ ° " - „ ^- _// ■ and 

r \ ' ' ■ Frank E. Reynolds 
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ECONOMIC SYSTEM 



OVEfRALL OBJECTIVES 



. -7 



The trainee understands the basic operations, of our economic system Jn order 
;tf> carryout his roles of consumer, producer and citizch. He learns to arrive at sound 
'decisions ii) the making of his own life, style and in: his participarton in xhc life of 
'thc'-^iiation. r • 
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EQONOIVI le SYSTiEM 





Goodb & Services 



GOVERNMENT 





BUSINESSES 



Capital Goods 








Goods & Services 
Product Market 
















Payments ^ 







TIRMS 
Busirfesses 
Industries 



Wages Payments Dividends Profits 



Factor Market 
and. Labor. Capital Management 
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ECoKroMlrc system 



OBJECTIVE: TIae trainee leams to understand the different forms of business organfeation-^lcgal and government 
_ _ it<imrernents--how they relate to' individual effects of business on tlie»ceonomy---the value of Erce - 
Enterprise* ' .c^/v ' ■ • ' ... 



GQNCEPTS 



Characteristics ; - 
'and goals ^^a. 

• . Private owno^ship 

• \Y • 
Sole proprifjetorship ' ' 

PartnersHip ^ 

t^orporatkins and 
' * Cooperative!. 

InterlockiiVg Directdrates 

Noi^-profit iftrganizations* 

B^oiulpoJ 

" ' . ■' • J, 

"'MergeW * ? 

" '/ ■ • ■ ' . 

Hfoldinjy (iorppantes - ' 

. TriJst^ • ' 

rade Associations \ / 



GENERALIZATION: 



SUGGESTED |.EAKNING AND 
^^'EVALUATION EXPERIENCES 



' SUGGESTED 
RESOURCES 



Q & A session on various- types of piidets for goods 'Teifchcr prepared informa- ^' 
and services. 



Discuss types of s'mall businesses in local neighbor- 
hoods. . ^ 

* . . . v> 

Read material on: "How businesses are organized". 
-'"Sole Ownership"— "Partnership." " 

Discuss' expansion of .sok ownership into either 
partn^^s^ip or corporation. 

^ Jistablish difference betv\Jeen corporations and co- 
operatives. ' - ^ 



•"tion. y 

Related vo'cabi^lary and 
meanings . " ^ 

Newspapers and m^agazines 

Crabbe, DcBrum, Haines : 
GENERAL BUSINESS ^ ' 

Warmke, Wyllie, Wilson & 
Eyster: 

CONSUMER ECO- 



--A'^'Havc speaker on the legal requirements for privaj^ ' ^NOMIC PROBLEMS 
'ajffd public businesses. 

Confpetition— its importance and part government 
plays in coiurof. ' • . 

* Characteristics or Frefe Enterprise. Vigilance of gov- 
ernment inVcrmtrc)! of mergers and monopolies. 
Advantages and disadvantages of larger fnisrgers. 

^ . Importance oT Trade As^oiiatiohs." 



Hall; Musselman, Price, , 
Weeks: - * 

GENERAL BUSINESS- 
FOR EVERYDAY 
LIVING 

Transparencies 3-M Center 
The Balance Sheet— S.^W."^ 

Pub. : . ^ 

• . ■ ' • - If . 

'V. • ■ ■ ■ ' 



Today*s citizen 4ias opporiiiiiity to compete in free eiUeirprLsc sys.iem,/'io chatige cinph^yHieht a^tJ^ exercise free 
choice while accepting ai:confj)anying res^KniSibilities. The guideli'nes"*for individual, 'BttsinGs^ and governmeiu ' 
decisions are provided by Congress to further the goals of governrhient^ "reglirdi ng goo'd use o£^ resources, fair prices 
' and distribution of income, and freedom and justice fon all. ' " ' ' 



/ 
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ECONOMIC SYSTEM 



OBJECTIVE: Trainee will recognize need for and use oiprofit in general" bu§incs&--also th^nfluence of compcti- 
tign on profit making. 



CONCEPTS 



SUGOJESTED LEARNING AND 
EVALUATION EXPERIENCES \ 



SUGGESTED 
RESOURCES 



Profit Motivation 



Use of profits in bysifiess 



Wh^t entitles owner to 
pront . ^ 



Competition— Domestic 
and International 



Refld and discuss mgiteri^l oil why .companies need 
to make profits. 



Discuss costs of risks, new ideas, time and labor, 
use of advmising ihedjia. / ■. ' ^ 

Examine newspapers and magazines for lists of 
dbmpetitive items and compare quality and price. 

■ ^ / . ■ ' . . ■ ' /■ . ■ ■ . 

Read stock market sheets for influence of rise and 
fall bf prices on trade and profits ' 

Have speaker from industry to explain , use of 
profits. ^ " ■ 

■. ;. . "V : ■ ■■. " ■'■ ■■■ ■ 

ISy'ite stockbroker to tajk about the riiarket. 



Teachef prepared maTterial. 

Related vocabulary 
' definitions , 

'Kennedy, Olsen, Doddf 
APPLIED ECONOMICS 

Shilt, Carmichael, Wilson: 
BUSINESS PtoNCIPLES 
AND MANAGEMENT 

Transparencies, 3-M Center 

Hall, Musselman, Price,. 
Weeks? 

GENERAL BUSINESS 
FOR EVERYDAY 
LIVING 

R'esource speal^ers « . 
Newspapofs add; magazines 



pE>fERAUZATION: 

The intelligent use of profit leads to more employment, higher levels of living ^nd a more eqj^table distrjbui^ 
orincome.' **■ ;\: ■ ' '-<»'/' • i-i'-.-^^' 
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ECONOMIC SYSTEM 



jOBJECTIVE: The trainee understands the circular nature of th©^q;onopiy^and the interdependence of goods, scrv- 
^ - ices and money. , ' ' 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



StJGGESTED , 
RESOURCES* 



Circular Flow of goods, 
services and money 



Consumers 



Producers 



Money 



Trace goods from>prGducer to consumer— discuss 
how^ earnings spent oh goods go back into stimu- 
lating production and^so provide ^continued emV 
ployment* • ^ " 

Read and discuss differences between consumer 
goods and produtJer goods— capital equipment * . . 
money needed to provide these . . . how capital is 
used to keep production active^ 

Short history of money since" the days of barter to 
present electronic system^ ' 

Have groups collect newspaper articles; make up 
bulletin boards or wall charts showing interrelation- 
ship of above. . ; . 

Resource speaker from industry on need for this 
circular flow* 

Show relevant film. 



Teacher prepared -informa- 
tion on banking, money, 
capital equipment, etc. 

Crabbe^ DeBrum, Haines: 
GENERAL BUSINESS 

Warmke, Wyllie, Wilson 
and Eyster ; 
' CONSUMER ECO- 
NOMICS PROBLEMS 

Shilt, Carmichael, Wilspn: 
BUSINESS PRINCIPLES 
AND MANAGEMENT 

Newspapers, magazines / 

Changing Times 

The Balance Sheet 

Reference material from 
Federal Reserve "Or 
local banks 

Resource speaker 

Film 



GENERAUZA^TION: 

The circular flow of goods, services and money results in their interdependence whereby/ one economic unit activ 
ates the other.. 



ECONOMIC SYSTEM 



OBJECTIVE: The trainee will relate the role .of consumer to production and understands what contributions may 
be made by consumers in their roles as producers. 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Consumer 



Producer 



Read and discuss the chahging roles of today's coif-- 
sumer— a§ critizen-^credit cu^tonner— informed, self- 
reliantj efficient, , ' ^ 

^ Consumer's 'influence on production prices, new 
' industries, jobs, taxes. 

Relationship of the consumer's choices to nation's 
economy. " 

Trainee volunteer details of producers' jobs known 

to them, 4 

• ■ 

Discuss ways and meaixs of becoming better pro- 
^ducers. 

Benefils of being a producer— status symbol- 
money— level oMiving , i , 

List non-profit making producers. What are their 
contributions? > . 

Talents and 'skills needed for the producer jobs 
mentioned— what changes necessary today, V 

. Speaker from, e,g,, department store on ways in 
which store keeps in tune with- consumer needs* 

Speaker from personnel »department of local com- 
pany — what qualities are sought in applicants for 
jobs* ' 



, Feldman, Levy, Saisserath : 
THE CONSUMER IN 
THE MARKETPLACE 

Holcombe, Thai: 

YOUR FAMILY AND . . 

ITS MONEY 

Reprint 

- Dollars and Decisions 

Facts : Better Business 
Bureau 

Kimbrell, Vineyard : 
SUCCEEDING IN THE 
WORLD OP WORK 

Wilhelms, Heimerl & Jelley: 

CONSUMER 

ECONOMICS 

Newspapers 

Pamphlets as relevant from 
bibliography 

Resource Speakers 

Relevant films or 
transparencies 



ECONOMIC SYSTEM 

. . 1 ■ 



OBj: 




E: The ttainee -will understand the functions of banks and money institutiohs— how to make best use 
of "th'em for his variou* iiefedsr-coifipares their services und , 



CONCEPTS 



SUGGESTED LEARNlNjG AND 
^ EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Money and Finangial 
Institutions 



.fethks and th^ Blanking 
system ^ 

Classification of Banks* 



Functions and organization 
of bantcs 



The Federal Reserve System 



Money— its tneaniirg for each trainee— how each 
can make it work^ for him. ' . 

Various function$ ^ banks. Hpw do banlcs do this? 
How organized. ^ . 

Read and 'discuss bank ^vertisements, savings, 

interestj logins and jmortgages. 

* . *■ 

Have speakers from: Commercial bank and Sav- 
ings & Loan Association to present varitjus aspects 
of : Services offered. \ 

How banks; are affected by Federal regulations— 
affect saver or borrower^ etc. 

Field trip to local bank* 

• Have display of matei:i|ils that ar^oUe^ted from, 
.banksrr-Have individual traineesAplain to*' group 
what the various forms are andmow they are used. 



Teacher prepared materials. 

Related, vocabulary defini- 
tions , 

Film: TheLady md the 
St0cf{ Exchange 

Worl{ing Dollars 

Banking in Action • ^ 

'Payitig by CAe^/{ 
*■ >. - ■ * ■ " " 
Crabbee, DeBrum, Haines: 

GENERAL BUSINESS.. 

/Hall, Musselman^ Price, 
Weeks i , 
GENERAL BUSINESS 
FOR,|yERYDAY 
LIVI^G®^ \. 
Materials obtained from 
local banlcs 

« . ^ .■ 

Newspapers 



GENERALIZATIONS: 



The wise exercise of freedom of choice by consumers leads' to better .production and a more efficient economy, 
Money, as our medium of exchange, serves as the activator of our economi'cLsystem/ ' ^ 



^CpljJOMIC SYSTEM 



1. 



OBJ|jGTIVE; The trainee understands the pI^Qd of the government in the economy— methods of Control and.pro^ 
' Section for private and public busmesscs— variou^s services and aids to the corisumcr— reasons for gov- 
ernment intervention* 



CONCEPTS' 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Role of Govemraenft 
lx)cal, State and National 



Government legislation and 
regulations regarding ^ 
industryj employers, - ^ 
employttes, prices, taxes/ • 
competitions^ monopolies^ 
etc, / * 



GENERALIZATION: 



^ Q & A se$sion on what govi^rnment services mean 
to individual trainees. 
. ■ ^ ^« ■ . 

How far can we .trace the government's influence 
on the health, education and welfare of the indi- / 
vidual, the community, business' and industry. 

Functions of various govc/fnment departments— 
hcenses, permits, cehificates, inspectorates, etc. 

Read , and discuss materials on government's 'con- • 
trol of competition—corisequent bene^ts^to public. 

Have speaker from Taxation Department discuss 
various kinds of taxfes and the citizen's sh^ire in 
all this — consequen^influew^e he can* exercise. \ 



Teacher prepared materials. 

^ Related vocabulary clefini- 
tions ' • 

Schneider, Whitcraft, - 
Rosenberg: 

UNDERSTANDING. 
BUSINESS LAW 

Wilhelms, Heim^l & 
Jelley: - 

consumer 
egon6mics 

Related transparencies ; aha 
iilms ' 

Resource speaker 



Because Government ^plays a ma^or part in i^gylatingour economic activity, in determining twtional policies, and 
acts as employer and consumer, the traineeybust be an interested and informed citi^earVoter,it? tlhiat he can com- 
municate his wishes to the proper authorit/ 



ies» 



ECONOMIC SYSTEM 



bfiJECTiVEs . The^traincc learns the short history of the Labor Movement,, Trade apd ladustrial Unions and under- 
stands structural organisation^ of these and Labor relations/legislation in order to liave an intelligent- 
grasp of their functions and influences, ' • , 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES' 



SUGGESTED 
RESOURCES 



L^bora'nd busiife$$ 

' Role of unions in business, 
relations with management, 
\yorkers, etc. 

Main effects of : Wagner 

• Act, Taft;-Hartley Act, < 
. Landrum-Griffin, and 

" FLSA \ 

Benefits to workers and 
' to employers * • 

Employers' techniqif^s to. 

* combat organized labor 



/ 



Read and discuss relevant matlbrial on Unions, 

Have former ^nion members from among the 
trainees relate personal experiences. 



Have a speaker from a lp«;al Union. , 

Read^ and discuss labor/management relations ^nd 
cooperation needed' for, productivity and progress, 

, • • 

Discuss trainees* future roles as Union members, 
managers, jfepresentatives and arbitrator. 



Teacher prepared materials. 

Related vocabulary ^ith 
definitions • 

Musselman, Hall 6c Weeks ; 
GENERAL BUSINESS ' 
FOR EVERYDAY ' 
LIVING . 

^Schneider, Whiteraft, 
.Rosenberg i 
UNDERSTANDING 
BUSINESS LAW 

Resource speaker ^ 

Related leaflets and 
pamphlets 

Newspapers and magazines 



GENERALIZATION: . 

J Members of the public need to be"^aware of the duty that labored management have to maintain cooperation for 

productivity and stability in labor-naanagement relatiorfs so that they can participate intelligently in this coopera- 
tion. . ^ 



V^CONOMIC SYSTEM 



OBJECITVE: -The trainee understands the gefieral xonditions in periods of prosperity and recession. He under- 
. stands what creates uncmploymentand what can be doitc..to avoid it. He learns the effects on the 

* ; ■• economy o£ saving and spending in sudi times. - . . ' 



CONCEPTS 



SUGGlfiSTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
"RESOURCES 



Fluctuations in 
the economy' 

Prosperity 
« 

Productivity 

Inflation 

Recession 



Initiate discussion on prosperity— what 'the word 
means to each traine^ — in terms of living condi- 
tions, amenities for home and family— education- 
work. ' * V ^ 

E)iscuss the Gross National Pro5lJict--prices— 
changes— cost of living— how this affects* specific 
<:ases,€,g.j ^ 

Wage earner on weekly pay 
Family on welfare 
Home owner with mortgage 
Storekeepe;' with large stock 

Discuss above in* relation to tim^s of inflation anVI 
of recessiqn. ' \ ' 

Have btisinessman discuss th^ effects of fluctuations 
on his trade and employee 'problems. , . 



GENERALIZATION: * . 

• \ "Fluctuations in the economy are shown by the Consumer Price^Index, and this provides a guide to greater ef- 
ficiency for individual spending as well as foi^ the whole econorny, * • ^ 
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ECONOMIC SYSTEM 

■ n . 



OBJJECnVE: Trainee recognizes steps in producfion which influence prices and related costs and wages^^ 



CONCEPTS 



Functions of Marketing 

Significance ; 

Service and utility ^ 

Breakdown o£ Functiojis: 

Assembling and buying, 
storings grading/ 
'standardixing, selling, 
transporting, . ^ 

communication, ^ 
financingj'risk takipg, 
speculation*. 

Prices and erfed: on wages 



GENERApZATIONr 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Discuss functions li£ marketing un^er vj^rious 

breakdown headings. s , 

» * . •. • <j, 

Select some -Wal companfes and trace products 

from source-T-noting various cost factors. 

"Arrive at conclusions on effects of costs on uUi- 
mat(^ price to consumer* 

Read and discuss materials *on employment and 
v^age trends ii^different parts of the country. 

Invite ^speaker f rpm industry to discuss ^produption 
costing methcfds. - 

Question and Answer 'Session on Consumer Price 

■' ■Index*-" ^\ ■ ' . - 

" ' ■' ^ . ' ■ * ' ■ 

Show relevant film. . 



Teacher prepared informa- 
tion sheets. 

Related vocabulary with 
definitions 

Consumer Reports * 

Lev;^, Feldman, Sasserath; 
^THE CONSUMEll IN 
THE MARKETPLACE 

Warmke, Wyllie, Wilson & 
Eyster: COI^SOMER 
ECONOMIC PROBLEMS 

Shilt, Carrnichael, Wilson: 
BUSINESS PRINCIPLES 
AND MANAGEMENT ^ 

Relevant films from local 
lending source 

Resource speaker 



By being aware of the relationships bet\yeen the; factors contributing to the costs of goods and services, the con- 
sumer may make better informed choices; , 

•The individualV knowledge of approximate prices of his needs and wants will assist him in his. money manage- 
ment. ' . . • * ; 



INCOME PROCUREMENt- 



OVERALL OBJECTIVES 



The trainee has information which will make it ^possible fot him to conduct his 
financial and social life to the benefit of all, mankind. ^ ■ / ' 

The trainee becomes aware of the necessity of ' living within , a budget and 
purchasing according to plannifa need^ and income. . 

He is acquainted with anoVprepared with the knowledge and techniques neces- 
sary to make hkn an intelligent consumer, and can obtain full value for every dollar 
spent, I - • ^ ^ 
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VOCATIONAL 
CHOICES 



Requirements 



Benefits 



Considerations 



Information 



RESOURCES 



CONTINUOUS 
EDUCATION 



I 

















Types ' Levels Purposes 


Informatioli Requirements Costs 






















V 








Totat Effects on Individual, 
Fanriily Comniunity and Society 













jtum^n 


Financial 


Community, 




* 
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INCOME PROCUREMENT 



OBjECnVEV The trainee is aware of the'twssible sources of income awilable to him. 



CONCEPTS 



SUi^GESTED LEARNING AND 
EVALUATION EXPERIENCElS 



SUGGESTED 
RESOURCES 



Income 



Wages 



Rent 



Interest 



Profit 



GENERALIZATION; 



Use teacher prepared 'guide sheet to lead discussion. 

Wages for services rendered based on; 

1. Degree of attainment in' y6ur particular skill. 

2. Area in which you work. 

3. Union-management.^ , 

4. ' Company pensions. 

5. Social security^ 

Rental received based on: ; 

1. Area. \ . / 

2. Location within area. ^ ^ 

3. Facilities. ' 

Accruing from: ^ - , • 

1. Bank and credit union deposits; ' ^ 

2. Insurarfcq policies. ^ 

3. Personal loans, 

. 4. Stocks and bonds. <; 

Monies made from the sale of tangible properties 
such as: . ' 

Real estate ^ ' 

' 2* Stocks and bonds, etc. , 

. 1 i 



1^ ■ . 

Sciujanfield, David : ^51 
THE CONSUMER 
AND HIS DOLLAR 



Thai, Helen M.: 
YOUR- FAMILY AND 
ITS MONEY. • 



Warmke, Roman F.r 
CONSUMER ECO- 
NOMIC PROBLEMS 



Awareness of various sources of incorbe broaden;}' a person's outlook, and stiipulates the planning of •activities 
which will bring more money to the^iidividual. 



V 



9^ 



ERIC 



'"19 



INCOME PROCUREMfeNT- 



OBJECTIVEj The trainee knows what community resources are important to consider in buying or renting a home. 



CONCEPTS 



V SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Community Resources 



Have students make a survey of the physical facil- 
ities that are available in their neighborhood which 
they would consider when buying of renting! 

CJoide a g^up discussion around the following 
community resources: ' 

'1. Schools 

2. Libraries . / " " 

Parks^. 
4. Utilities . . . 

5* Local, state and federal agencies r 

Services such.as: 
^ a. Filling stations ^» 

b*^ Laundries - 
' c. Bakerieis ^ 

d. Dairies 

e. Super markets ; * ' 

f. Churches 
Hospitals, 



A Doctor 

A Real Estate Agent 
School Administrator 
Police Representative 
Other local agencies 



GENERALIZATlONi \ ^ 

Community resources can. provide goods and services which can aid in attaining and enriching personal goals. 



■ / 



20 ., 



INCOME PROtUREMENT 



OBJECnyE: The trainee explores, investigates and selects an occupational area appropriate to his abilities, train- 
s ing and interests in order to function in society* 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Vocational Resources^ 



' - Have trainee pan,el discussion in which the group 
V w^ould outline the necessary points to accomplish 
\ the objective. Bring a job counselor fjom B.E.S. to 
explain their function in this program. Acquaint 
trainees vi'ith job applications. Set up mock inter-* 



view^s. 



B.E.S. ' 

Chamber of Commerce 

Kimbrell-Vineyard : 
SUCCEEDING IN THE) 
WORLD OF WORK ^ 



GENERALIZATION: \ ^ ' 

The kind of job one chooses and how ^killed one becomes as it affects one's economic" values and income. 
Personal satisfaction is a non-material rietqrn for doing one's job v/ell. \ 
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INCOME PROCUREMENT 



¥ . ■ ■ 

OBJECTIVE; The trainee is aware of the methods of self evaluation and recognizes the iiiiportance of self discipline. 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Human Resources 



Have students answer the following qu(^t{oas : 
1. Self evaluation 

a. Do I get along'with other people? • 

b. Are my physical characteristics dn. advan- 
tage? 

c. Is my formal ejducation adequate to meet 
my goals? ' " 

• d. Do I have a particular skill at which I am 
- adept? 

e* Is my health adequate? 
L Do I practice regular eating and sleeping 
habits? 

g. Do I keep^mysejf well groomed? 
h* Do I have interests and hobbies which are / 
in line with my andcipated income? 
Record student feedback and hold group'discussion. 



Hill; Napoleon: ^ 
THINI^ AND GROW 
RICH 

Schoenfield, David : 
THE CONSUMER AND 
HIS DOLLARS ' ^ 

Kimbell-Vineyard : 
WORLD OF WORK 



GENERAUZATION: - ' ^ 

Awareness ci£ one's personal attributes is helpful in determining one's abilities and one's goods* 



:2-G 

'22 



ERIC 




CONSUMER ALTERNATIVES 



OVERALL OBJECTIVE 



The trainee becortie aware of 'the various alternatives available to him ^s a 
^ consumer to better equip him to make wiser decisions meeting his needs and wants, 
current and future. This will enable him to obtain greater satisfaction from his 
available resources. • 
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CONSUMER ALTERNATIVES 












DECISION MAKING PROCESS 



Identify 
Wantor^ 
Need 


Analyze 
Alternatives 
tn Terms of 
Goals, Values^ 
Resources ^ 


Select One 

or Two 
Alternattves 


Guide And 
Control 
Decisions 


Accept 
Consequences 
and Responsi:)ility 
of Decision 


Evaluate 
Decision for Future 
Reference 





9^ 


FLEXIBLE PLANNED USES OF MONEY>LONG & SHORT TERM GOALS 




CONSUMER ALTERNATIVES 



OBJECTIVE: Trainees realize that planning present and future cxpendittires can lead to a more satisfying life 
style and realization of present and long term goals. > 



CONCEl 



Planning 

Wants 

Needs 

Resources 

Priorities 

Agencies 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Discuss with the trainees their immediate plans for • 
the future. What are their expectations and am- 
bitions? How do they expect'to reach these objec- 
tives?. Are their resources in line with their goals? 
Direct the disdussion towards the conclusion th|it 
plannecl spending is often helpful to the consumer 
and can resuh in additional purchasing power and 
greater satisfactions in' life, ^ ^ 

Ask the trainees to help you make a weekly- budget* 
List needs that are common to everyone. Make up 
some additional expenditures related to your in- 
come and how a well planned budget can result in 
additional real income. 

Ask the trainees to project a budget for a week and 
each day record their .expenditures. At the end of 
the .week have a grobpvdiscussion,- Let the students 
tell you what they have 'discovered, di&cuss prob- 
lems and alternatives, the need fpr change$siti the 
budget* Ask students what plans they have for 
their excess income, 

Make a list of the agencies in your area-which^pffer 
family budgeting advice and counseling, * 

Invite a speaker from "one of these agencies to dis- 
cuss family budgeting. - 



Division* of Continuing Ed., 
Cincinnati PuBlic Schools: 
The Wise Utilization Qf In- 



come 



The 'Office of the Superin- 
tendent", of' P|iblic Instruc- 
tion, State of 111. J Guidelines 
, f0h Consumer Education \ 
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. CONSUMER ALTERNATIVES 



A' 



OBjECnVE;; Trainees realize that customs arid values play a large rol(j in determining spending habits arid that 
realizarion o£ these factors can produce wiser consumer buying. ' 



CONCEPTS 



S0GGEStED LEARNnSTG AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Customs 

Vilucs 

Goals 

Behavior 
Emotions 
Habits 

Experience • 
Social Status* . , 
PeerGroupi 
Advertisements 



/ Initiate a discussion with the trainees on the psy- 
' chological 'factors that influence their decisions to 
l)uy. Direct , the discussion towards the conclusion 
'that a practical application of wise consumer buy- 
ing can produce better results than decisions made 
based on social status or enmotional behavior. 

Discuss what is meant by customs sHid values and 
Irow they are developed* Ask trainees what customs 
and habits they feel influence their decisions to 
^tiiyr; Point out the psychological appeal to emo-^- 
tional needs for security and status in advertise^ 
ments. 

Make, trainees aware of the fact that decisions 
" based on social status,' relationship to peer groups, 
etc., can cause poor consumer buying and that 
through a realization that these factors are in- 
fluencing their spending habits thay ms^y be better 
able to direct their income, towards more practical 
.use. • 

Divide Class into groups. Have eSath group choose 
a &r to purchase, a Cadillac, Chevy or VW. Have 
each group refport on the advertising factors that 
influenced their decision. 



Turner, Donald F.: Adt/er- 
tising and Competition 

Changing Times: Teachers 

Journal . • 

* . 

The Reader's Digest Asspc; 
Hotv tp Spend Dollars With 
Sense 

Darcy, Robert L*, and Pow- 
ell, Phillip Ki -^anpou/er & 
Economic 'Edi4iation> 
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CONSUMER ALTERNATIVES 



OBJECnVE: Trainees, develop insight into the factors that influence their purchasing decisions. 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



4- 



Parchasing Decisions 

Advertising 

Labels 

'4 

Economy • " 

Location * 

Financing^ 

Season 

Function 

Need 



Initiate a discussion on the concepts listed. Analyze 
radio, TV, newspaper and magazine advertise- 
ments. ' • 

Have trainees bring in labels from products they 
have at home. Read the labels and analyze them. 
Ask. the trainees to check labels on comparative 
products to see if they can get more for their 
money, 

: \ • . % ^ 

Discuss the economic factors that influenc^e price 
determination and explain v^hy it might be bene- 
ficial to |)ostpon^ a purchase. 

Ask the class if they purchase item^at different 
times of the year or at a particular location and 
explain the factors that influence these purchases. 

Make.a list of items that can be purchased at a re- 
duced 'price ^at certain times of the year. 

^lake a list of the department stores in your area 
that have regular sales. Ask the class to contact 
the departroent store to. see if they vi^iU mail* sales 
notices to the school, • ^ 



Warmke, Wylliet Wilson:^ 
Consumer Ecottomic Prob- 
lems^ • * 

Daily Newspaper; 

Division of Continuing Ed- 
ucation, Cincinnati Public 
Schools: The Wise Utiliza- 
(ion of Income 
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CONSUMER ALTERNATIVES 



OBJECTIVE: Trainee becomes aware of the alternative methocfs available to him to pay for his goods 
vices. • * \ • 




CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCE^ 



How To 
Pay 



Cash 
Charge 
Interest 
Short Term 
Long Term 



Ask the class how they pay for various products. 

Discuss charge accounts and interest rates. 

Compute the annual rate of interest on a charge 
accpunt at a local department^tore* , 

Invite a speaker from a local department store to 
discuss the different types of charge accounts. 

Discuss loan, credit and bankruptcy laws. 



Bahlman, Herbert W. and 
Edna McCaull; 
Understanding Consumer 
Credit 

Thai, Helen M.: Yo«r Fam" 
ily and its Money ^ 

The Reader's, Digest Assoc.: 
How to Spend Dollars With 
Sense 
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CONSUMER ALTERNATIVES 



OBJECTIVE: Trainee becomes aware of the alternative choices available in selecting an appropriate wardrobe. 



CONCEPTS 



SUGGESTED LEARNING ilND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Cloihing ^ 

r Selection 
Quality 
Economy 
Sewing 
Mending 
Making 
Storage 
Upkeep 
Laundry 
Cleaning 
Repair 



Have^ trainecf^ plan and put on a fashic^n show. 
Have trainees wear clothes'^' they have made and 
repaired. 

Discuss quality Ind care of clothing made and 
clothing purchased* 

t ■ - 

Have a trainee or a seamstress give a demonstra- 
tion on mendijig arid sewing. 

Invite a home economist to discuss selection of 
clothing for quality and economy. 

Discuss the care of clothing. Washing, dry clean- 
ing, storing, etc. 



U^S, Office of Education: 
^Curriculum Guide for Adult 
Basic Education for Person- 
al and Family Development 

Chambers, Helen and Moul-^ 
ton, Ycrna: Clothing Selec- 
tion ^ 

National Education Associa- 
tion, Department of Home 
Economics: The Clothes We 
Wear 

Wilson-Eyster: Consumer 
Economic Problems 

Consumei- Conference 
Guide: Cloming 
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CONSUMER ALTERNATIVES 



OBJECTIVE: Trainees become aware oi tlic factors to consider in planning for a place to live. 



CONCEPTS 



Housing 

Owning 

Renting 

Financing 

Upkeep 

Location 

Transportation 

Leases 

Interest 

,Taxes 

Insurance 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



Ask trainees what factors they consider in choosing 
a place to live* 

Ask trainees what cost they expect to incur in rent- 
ing and ov/ning a home. Keep separate list. Dis- 
cuss the concepts involved;, upkeep,, taxes, insur- 
ance, etc. 

Invite a speaker from a financial institution to 
discuss mortgages and interest rates/ 

Have a panel' discussion or debate on renting vs. 
home ov/nership. . 

Discuss how their decision to buy or rent would 
effect their activities in other ways* 

Develop § check list on what to consider when 
shopping for an apartment. 



SUGGESTED 
RESOURCES 



The Office of the Superin- 
tendent of Public Instrut- 
tion, Strjte of ^iiinois: Guide 
Lines for Consumer Educa- 
if on 

Thai, Helen M.: Your Fam- 
ily and its Money 

Consumer Conference 
Guide : Appliances 
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CONSUMER ALTiERNATIVES 



OBJECTIVE; The trainee becomes aware of the various means available to furnish and decorate then: dweUmgs. 



CONCEPTS 



Home Furnishings 
* Needs 

Wants 

>Jev/ 
" ' Used . 



Refinishing 
Decorating 



SUGGESTEP LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Invite' a speaker* who does furniture refiinishing ^ Wihon-EyBt^t '/Consumer 

to discuss low cost ways to furnish and decorate. Economic Problems 

It ■ ■} 

Ask trainees what in^cpmive ways they furnished Thai, Helen M.: Your Fam- 

or decorated their homes. ily and its Money . 

List free and inexponsiye materids to work with. \ Consumer Conference 

o * Gnxdti Appliances 

List magazines that furnish information about 

making and refinishing furniture and tips on deco^ '^^^'^ - , 

rating. ^ ^ 

Have students display small itetns they have made* • ^ 
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CONSUMER ALTERNATIVES 



OBJECTIVES The Uaincc^bccomcs aware of the methods ^of transportation available ta> him and the^ alternatives 
to consider in choosing a method o£ transporiibon, ^ , ^ ' 



CONCEPTS 



SUGGESTED LEART^G AND 
''EVALUATION -EXPERIENCES 



SUGGESTED 
RESOURCES 



Transportation • 

Owning a Gar ^ 
Need 
New 
Used 

Maintenance 
Insurance 
Operation 
Financing 

Public Tijnsportation 
Cost ^ * 
Convenience 

' Availability ^ 



Discuss the advantages and disadvantages of own- 
ing a car. 

Discuss concepts; TOSt upkeep, responsibilities, etc* 

Have a panel discussion or debate^on purchasing a 

new or used car., . ' 
* ■ * 

Compare cost of owning a car with use of public" 
transportation. 

Have the class calculate the expenses of a trip to, 
New Yorlc by car, bus, train or plane, 

Divide trainees into two groups, those who own 
cars and those who use public transportation. Have ^ 
students calculate their expenses to ani from school. 



Bohlman, Herbert W- and 
Bohlman, Edna McCaull j 
U^fdmtmding Consumer 
Credit > 

Wilson, Eysterr^ Consumer' 
Economic Prpbletns 

Thai, rielen M.t Youryam-^ 
ily and hs^Money 
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CONSUMER ALTERNATIVES 



OBJlpCnVE: Trainees become aware of the various methods offered to them to pay for the goals they want 
and need. ' 



, CONCEPTS 



SUGGESTED LEARl^G AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Credit 

Credit Rating 
fending Institullofi 
Contracts 
Collateral 
Down Payment 
ShwrtTerm 
Lor^ Term 
Retail Credit 



EJiccuss various lending institutions v/ith the class: 
finance companies, credit unions, banks, insurance 
companies, pawn brokers and loan sharks, Divide 
cl^s into groups, assign each group' a separate 
agency- to investigate and report on criteria for 
credit, credit rating, interest rates, collateral and 
missed paynients. . . 

Compute the annual interestrrate on a charge •ac- 
count at^ a; local department,store. < 

Compute the additional cost of financing an auto- 
^' mobile, home, furniture and appliances. 

, Discuss the advantages of a large down payment. 

^Discuss short and long term loans. 

Invite a speaker from a bank, finance company, 
or ^an insurance, agency to discuss interest rates, 
criteria for granting a loan and the importance 
of maintaining a good Credit rating. 

Invite .a speaker from a local department store to 
explain retai) credit and the various charge ae- 
counts that are availabfe, 

invite a lawyer to discuss contracts. Emphasize the 
importance bf reading and understanding what 
they sign. 

Have class list the ways they have u'sed credit* 
* What institutions they have contacted.^The pitfalls 

they have encountered* ^ « 

\- 

Divide class into groups/ Choose an appliance ancj * 
have the groups decide which way' to finance it. 



Consumer Conference * 
G\x\^^\ Credit 

." - <• 

The 'Office of the Superin- 
tendent of Public InstruC" 
ti^on. State of Illinois: Guide 
Lines for Consumer Educa- 
tion 

Bohlman, Herbert W. and 
Bohlman, Edna McCaull: 
Understanding Consumer 
Credit V 

Local Better Busmess 
Bureau ^ " 

U.S. Printing Office: Con- 
sumers Quicl{ Credit Guide 

Gale, Ella: and Sense, 
Your Complete GtHde to 
Wi^e Buying 

Division of Home Econom- 
ics, Federal Extension Serv- 
ice, U,S.D.A.: Managing 
Your Money & When You 
Use Credit 
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CONSUMER ALTERNATIVES 



OBJECTIVE: Tromecs deydop an understanding of die importance of maintaining^ good health in his role as a 
member of the £m)ily, a worker and a member of the community. 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Healdi 

Medical Cost 
Medical Safety 
Prevention 
Agencies 
Insurance 



Initiate ^ clas$ diGcuGsion on what ^ood health 
means to the trainee, " - ■ % 

■' ' ' ^ 

Discuss physical, mental and emotional stability*, 

Have <:IasG list common -ailments, jcolds, etc. Dis- 
cuss preventive measures/ What should be done 
after you become ill? Who do you see? What 
agencies will help .you? \ . ' ^ 

Have trainees suggest topics they would like to 
discuss' and invite a speaker to cover those topics. 

Develop a list of agencies that serve health -needs 
in your area, \ - 

Initiate a discussion of home remedies. Their user 
^i-fulness. . ' , . 

Give trainees a phone list and have them record 
emergency phone numbers and Jiave them place it 
hear their phone at home. 

Invite a. speaker to^ discuss health insurance. - ' 



Daily Nevvspaper 

.Case, Angetica W.: How 
We JJve 

Whaley, R. ¥.i Health for 
Happiness] 



U.S. Qjflice's of ]l^ucatidn: 
Currietihm Guide for Adult 
Basic Education jar Person^ 
- al^arid Family Development 

Wilson-Eyster: Consumer 
Bconomte Problems 



GENERALIZATIONS: ^ ' 

« •*- 

It is necessary to^make changes in the budget at different stages in the life cycK' . . 

Evaluaung consumer alternatives will lead to results more satisfying thaayecijjions made without considering 
the various alternatives. 

Learning to evaluate advertising statements, liibeling information, salesman's claims and other factors involved 

in decision making Will lead to niore satisfying results' to thfe con^sumer, V ' 

' ■ ■■ . ■ ■ • 

Good health is of grime importance for the consumer to maintain financial stability. 

Qredit is usedf as an extension of, not a supplement to, ityrome. . . ^ 



COHSUMER BEHAVIOR DETERMIHANTS " 




OVERALL OBpiCnVE 

■ The trainee ia aware tfet various factors influence the wayiJ he uses his money. 
He kno;vfl that buying habitjo, can be altered to suit his more av/are standards. 
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CONSUMER 
BEHAVIOR 
DETERMINANTS 




MATERIAL 



RESOURCES 



HUMAN 






DECISION 
MAKING 

PHJtosopwy 




CONSUMER BEHAVIOR DETERMINANTS 



OBJiECnVE: The trainee recognizes the influences pn his consumer behavior. , 



CONCEETS 



SUGGESTED LEARNING' AND 
EVALUATION EXI*ERIENCES 



SUGGESTED 
RESOURCES 



Decision-making . 
philosophy «. 

Influencing Factors: . 

T-V* Commercials / 
' Desire for Status 
Life Style 
Peer Acceptance 
Gqials 

Personal Needs 
^ Available I^tbney 
Available Products 
Family Influence 
Habit Patterns - 
Types *of Packagi ng 
Pointed A'ds 

Pleas for Ecological Control 



Class' discussion: the importance of distusstrig ways 
and means of utilizing fainily with those directly 
involved. ■ " \ ' 

Field trips, involving comparison shopping: 
Discount vs. department store 
Goodwill and other reclaim outlets ;vs, new goods 
Reasons for shopping either place; - ^ 

Role playing: Family situation discussion on 
whether to buy a xolor T.V. or repair bathroom, 
or other appropriate situation. 

Check some commercials; notige what is Influen-r , 
tial in their make-up; 

^ Discussion: desire for^statu^pe^ acceptance, and 
life style, and how these factors influence ou^ buy- 
.ng. , 

Determine individual long' range goals, and how to 
* use buying power to help reach these goals. 
"' • ■ ■'• * < - ■" - 

Look lit packages containing similar materials. See 
wjiich would attract on^i's interest. Decide why. 

Trainees bring in newspaper and magazine ads» 
Display on" wall board. Find appeal in each. 

Study truth-in-packaging-laws as~they pertain to - 
products used by trainees. 

. Get information on ' detergent, plastic, glass pollu- 
tion,., noting manufacturers who try to use non* 
* polluting containers. 



Thai & IJolcombe: 
YOIJR FAMILY ' 
I ANE) ITS MONEY '- 

Cheskin: ^ 

WHY^ PEOPLE BUY ' 

Consumer Research^ Inc.: 
CONSUMER BULLETIN' 



Follet Publishirig Co.: 
CONTAINERS, HOW 
TO COMPARE THE , 
^ PRICES OF THEIR 
CONTENTS 

Cotnmerce Clearing House, 
Inc, 1966: FAIR PACK- 
AGING AND LABEL- 
ING ACT, WITH EX^ 
PLANATttON 
Coca-Cola Bottling Co., Am- 
way Co., Procter k Gamble, 
etc. . 



GENERAUZAHON: 



Consufner behavior should |ead oq toward ultimate goak Peer group status or social status should not sidetrack 
one into buying things one does not need or. wanu 



CONSUMER BEHAVIOR DETERMINANTS 



OBJECnVE: The trainee Tccogiuzcs that his goals^^differcm from the goals o£ others} therefore, his 
behavior will be different from the consumer behavior of others 



consumer 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Values and Goals 

Life Style 

Peer group acceptance 
Customs 

Economic kv^I \ 

Desire for: 
security 
self-satisfaction 
status . ^ ' 

M * 

GENERALIZATION: 



Show Fihn involving family life, and discuss goals 
of film famuy Icomparcd to own' goals. 

Trainees'^ goak, such as home owjiership, small 
business, or whatever area group is interested in, 
are explained, pro and con, by otatside expert. 

Discussion: Are you preparing NOW for retire* 
ment? r 
- a) Social Security * 
~b) Company-paid pensions ' " , 
c) Savings and investments 



Check *your public library 
or school board film lending " 
lists 



Businessman from the com- 
munity . 

'.>"";.»- 

Local Social Security office 

-> 

Contact local firms for sam- 
ple retirement plans 



It is important for trainee to dfstermine his true goals in life, both cuj|?rcnt and long rangCr It is also ijtnportant that * 
he accept the fact that long range goals may alter as one ages, and that one must adjust accordingly. 
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CONSUMER BEHAVIOR DiETERMINANTS 



QBJECTIVE: ""The Uatocc shows that he can use his resources wisely to meet current needs and long-range plans 
because of his knowledge of influences on his consumer behavior. 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Resources 

s ' 

Material: 
Income 
) Goods ^ 
^ Advertising media 

Human: 
Skill 

Knowledge 
Talents 
Time 
Energy 



Written Survey; Determine how trainees pay for 
goods and services. Discussion to show advantages ^ 
and disadvantages of paying at^ shorter or longer 
intervals. ^ 

Determine what reliable information can, be 
gleaYied from ads, and how to use it^advantageous- 
ly^ using carried-irt ads' and labels. i . 

Present a theoretical daily schedule for an aver- 
age family. Determine ways that each member's 
time can be used more effectively. 

* - • ' 

Explain time and motion saving. From this, train- 
ees' and teacher plan effective food preparation, 
making a bed, painting a room, repairing a car, 
changing a tire,; etc., the purpose being to save 
time and energy." ; 



Teacher prepared ^materials. 



The Ohio Consumer Loan 
Associate: THE TRUTH 
ABOUT CREDIT 

"* ■ 

U.S. Department of Agricul- 
ture Yearbook: CONSUM- 
ERS ATLL 



GENERALIZATIONS: 



Families and individuals rate the importance of resources differently; therefore, adjustments in consumer behavior 
will vary. 

It is necessary to realize that one cannot always get what one wants immediately; therefore, substitutions of avml- 
able or acquireable resources for those which are not^kvailable or within reach, are often; necessary m order to 
fulfill needs or wants temporarily. . ^ 
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ROLE, RIGHTS AND RESPONSIBILITIES 



.OVERALL OBJpCTIVE 

The trainee learns- his rights as a consumer and recognizes that his role in exer- 
cising free choice in the use o£ goods and services carries with it a responsibility for 
which ^e must accept the resulting effects ftn him personally -and on society in 
general ■ 
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MULTIPLE ROLES 
OF THE INDIVIDUAL 






Family Member 
Homemaker 

Voter 
Tax Palmer 
Borrower 

Saver 

Buyer 
investor ^ 

Worker 
Employer 



CONSUMER 
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RIGHTS 
RESPONSIBILITIES 



■'V 



MULTIPLE- 
CONSUMER 
RIGHTS 



\ 




RIGHT 

TO 
SAFETY 



RIGHT 
TO BE 
INFORMED 



RIGHT 
TO 
CHOOSE 




RIGHT 
TO BE 
HEARD 



RIGHT 
TO BE 
PROTECTED 



Examine 
tnerchaiKjise for 
safety features 

Follow use 
ancfcare 
instructions 

Report 
unsafe products 



Analyze 
. Advertisements 

Keep informed 
about new 
products 

Check^care 
instructions before 
buying 

Seek additional 
information if 
necessary 



Be selective 

Recofnize 
income limitations 

Be lionest 
in dealings 

Treat 
merchandise 
w[th respect 



To voice complaints 
and satisfactions 

To make 
sufgestions 
for product 
improvement 

To know where to 
go for help 



Be informed and * 
respett existing 

l^^and 

standards 

Be informed of 
one's rights 

Accept responsibilities 
as a voter 

Support voluntary 
organizations 



ROLES, RIGHTS AND RESPONSIBILITIES 



OBJECTIVE: The trainee examines his. role as a consumer in order to discover his influence on production* 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Consumer: 

Buyer 
Saver 
Borrower 
:»Investor 



Discuss different ways of buying, such as cash, 
credit, installment; different things involved in 
each transaction. What should you obtain from 
salesman or store by way of receipt or guarantee? 
What and when to sign,* what to do if your pur- 
chase: doesn't work; was a trick; was overcharged; 
etc, . ' 

Why save; what for; who can 5ave; how much; 
how . does it help the individual, the family, and 
the natioui , 

Select one item, such as a house, and work out 
a budget or savings plan for purchase. Sinjulate 
family situation^arners* contributions. 

Have group select persons, such as homeowners, 
storekeepers, college students, bankers^ List reasons 
these persons have for borrowings rules governing 
borrowing, means of repaying, etc. 

^ How and way of investing. Advantages and dis- 
advantages. 



Teacher prepared -informa- 

Teacher prepared related vo- 
cabulary 

Quiz forms * 

Warmke, Wyllie, Wilson, 
Eyster: CONSUMER ECO- 
NOMIC PROBLEMS 

Changing Times Education 
Service; "A Resource Kit for 
Consumer Education" 

Crabbe, DeBriim, Haines: 
GENERAL BUSINESS ' 
FOR ECONOMIC 
UNDERSTANDING^ 

Mijsselman, Hall, and 
Weeks: GENERAL BUSI- 
NESS FOR EVERYDAY 
LIVING 

Levy, Feldman, Sasserath : 
THE CONSUMER IN 
Ym MARKETPLACE 
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RpLES, RIGHTS AND RESPONSIBILITIES 



OBJECTIVE: The trainee understands that he must be an effective producer in order to contribute his fair shai'c 
to the community* 1 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Producer 

Worker 
Employer 
Service Workers 

tJnpaid Workers 



Have class divide into groups> each responsible for 
choosing one item in daily use* They then list all 
jobs involved in its production .and distribution, 
from natural source to consumer. 

List all those who do not participate in but whose 
skills and knowledge are essential to production. 

Housewives, volunteer workers, etc. Discuss how 
each of these categories has its individual contribu- 
tion to make, and how each individual should be 
aware of the dignity of labor, and of the importance 
of fulfilling his role to the best of his ability. 



Teacher prepared material 

Related vocabulary lists with 
meanings 

Warmke, Wyllie, Wilson, 
Eyster: CONSUMER 
ECONOMIC PROBLEMS 

New Readers Press.' "Be In- 
formed" Series' 

Crabbe, DeBrum, Haines: 
GENERAL BUSINESS 
FOR ECONOMIC 
UNDERSTANDING 



Price, Musselman, Hall, 
.Weeks: GENERAL BUSI^ 
NESS FOR EVERYDAY 
LIVING ' . ^ 
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ROLES, RIGHTS AND RESPONSIBILITIES 



OBJECTIVE; The trainee recognizes die differejoLccs that exist among the roles that citizens must play, and how 
these influence him and his family, community, and society in general. 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Citizen 

Individual 
Family Member 
Voter 
Taxpayer 



Talk by a leading councilman on citizens* rights, 
and city government functions. 

Film on citizenship. 

Discuss necessity for close family ties, and for com- 
munication among members. 

Need to understand and vi^eigh issues and respon- 
sibility to express his wishes by casting his vote 
regardless of the weight of public opinion. *• 

Discuss ways and meaas of realizing what tax 
money is doing-— of making certain that the goods- 
and services we buy through government represent 
the best use of money* Discuss necessity of work- 
ing for a fair and sound tax system to avoid un- - 
necessary v/aste and to legislate responsibility for , 
the use of the taxpayers* money. 



Price, Musselman, Hall, and 
Weeks; GENERAL BUSI- 
NESS FOR EVERYDAY 
LIVING 

Selected films 

City Councilman 

Teacher prepared material 

Related vocabulary v/ith 
meanings 

Tlial, Holcombe; YOUR 
' FAMILY AND ITS 
MONEY 

Schneider, WHitcraft, 
Rosenberry; 
UNDERSTANDING 
BUSINESS LAW 
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ROLES, RIGHTS ANP RESPONSIBILITIES 



OBJECTIVE; The trainee's intelligent use of his free choice of goods and services is proved tQ be very important 
today because of the huge variety of alternatives available. 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



„ SUGGESTED 
RESOURCES 



Right to choose 
Responsibility for: 
Selectivity 

After care of purchaces 

Immediate needs a$ re- 
lated to income 



Q & A ceG;}iou'on aclvantages and dicadvantageG of 
comparative shdpping, e.g., in terxna p£ cash, time> 
expenditureG. What determines final choice— reas- 
ons why. 

Have some trainees in role playing-~^visiting de-" 
partment store for new clothes and theix Goodwill 
for used ones--how and when to select. 

Discuss how a person can be a careless spender 
if he abuses purchases, even v/hen choice v/as ex- 
cellent to begin with. 

Investigate the type of house available to ji family 
which wants to own a home— hoyv they can work 
* out v4iat is available to a family with income at its 
peak. (Family type role playing) 

Speaker on wise shopping from the Better Business 
Bureau. 

Speaker on "wise -house buying from' real estate 
agency. 



Better Business Bureau 
Consumer's Buying Guide 



New Headers Press: "Be In- 
formed" series 



Thai, Holcombe: YOUR 
FAMILY AND ITS 
MONEY 

Transparencies; 3M Com- 
pany, Visual Products Di- 
vision , 



ROLES, RIGHTS AND RESPONSIBILITIES 



OBJECTIVE: Tlic trainee exercises liis right to be heard by learning to criticize constructively and to communi- 
cate his criticisms and suggestions to the proper sources* 



CONCEWS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Right to be heard' 

Responsibilities J 

To make justified com- 
plaints and remedial 
suggestions . 

y 

To raise bis voic^ on 
today's issues which 
concern the present and 
future fate of mankind 



Have class "list and inquire about various agencies 
v/hich aid the consumer. Discuss possible improve- 
ments in local businesses, parks or recreation cen- 
ters, etc, • . • 

Speaker, or film from the Better Business Bureau 
or other consumer aid agency* 

Role playing— complaints on poor merchandise, 
poor service. Class suggests better ways to present 
these complaints, if necessary. 

Letters v/ritten to leading businessmen and to a 
congressman on such topics as pollution, returnable 
vs. non-returnable bottles, detergents v/itli en&ymes, 
excessive bagging and packaging, etc. 



Agency speaker 

Changing Times Education 
Services "A-Resource Kit for 
Teaching Consumier Educa- 
tion" 

Newspapers and Magazines 

Schneider, Whitcraft, Rosen- 
berg: UNDERSTAND- 
ING BUSINESS LAW 



GENERALIZATION; 

All of us are obligated to take an educated interest in the quality of goods and services, and to exercise our right 
to try to remedy any deficiencies, aijd to encourage any possible improvements. As a result of citizens* protests 
. and suggestions, an increase , in communications on ^11 levels should bring about • happier producer/consumer, 
relations* 



u, 
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ROLES, RIOHTS AND RESPONSIBILITIES. 



A 



OBJECTIVE: .The trainee, is infonnVd on the different types of goods and services whose safety needs to be in- 
vestigatedj and then proceeds to bajse his choices on tliis knowledge. 



CONCEPTS 



Right to Safety 

To purchase the safot 
p(j*55ible type5 of 
merchandise 



To read and folloiv 
m^truqtions 

To make complaints 
the right people on 
hasjaH^ health and t 
safety ' * 



GENERALIZ4TI0N; 



SUGGESTED LEARNING AND 
'EVALUATION EXPERIENCES 



Q & .A session on what the trainees' problems are 
regarding safety and health hazards. 

w 

A . ' > 

Role play between tenant and landlord of rat: 
infested houses, dangerous stairways, lack of gar- 
bage containers, etc. * . 

r ' 4" 

Groups decide 'On producto, e.g., children's toys, 
xyhjch have been found unsafe* Point put faults; 
write to manufacturers. 

Britiig items to class which illustrate dangers--€K- 
amine reason— ignorance in use? Insufficient in- 
structions? Dishonesty? 

Speaker on safety standards imposed by goverx^- 
ment. 

Speaker on drug use and abuse. 



SUGGESTED 
RESOURCES 



Teacher prepared ' informa- 
tion sheets. 

Film: A Reason for Confi- 
dence, Assn. film 

Government representative 
on safety^standards 

Instruction booklets on 
equipment ' ^ 

Film on Fraud 



If 'all members of society make determined efforts to insure safe goods and services, better health and fewer casual- 
ties will result/ ' I * - • 



ROLES, RIGHTS AND RESPONSIBILITIES 



•OBJECTIVE: The trainee uses his ability to analyze information availaWe from consumer agencies and businesses 
when making decisions, . f^-' ' , ^ c - ' . - 



CONCEPTS 

6 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



^SUGGESTED 
ESOURCES 



Right to be Informed 

Responsibilities: 

To keep informed on 
new products 

To read and analyze 
advertisements, labels^ 
and care instructions 

) 

To be realistic about the 
cost to buyer ol goods 
purchased on credit, and 
different kinds^of retail 
cre(lit; cost of loans from 
four main sources, e.g.: 
Banks 

Finance Companies 
Credit Unions 
Pawnbrokers 



Have volunteers from group tell briefly ways in 
v/hich they have had to pay too^niuch because of 
lack of knowledge of merchandise. ' . o ; 

Read and discuss related prepared materials* 

Shov/ transparencies of labels, conditional sales 
contracts^ applications ior insurance, etc. Discuss 
importance of understanding "small print " 

Resource speaker on pitfalls to avoid in reading 
labels, contracts, etc. 



Teacher prepared^ materials. 
Consumer Reports \ 
Changing Times 
Businesses and Agencies 

Advertising:* T.V., Ma^a- 

^ zine$. Retail Stores 

^, . ■ 

Transparencies of lahdti and 
advertis^wnts 

Speaker frpm Consumer 
Agency , 

•%<-'-' 

Levy, Feldman, <in(f Saisse^ 
rath: THE^CONSUMER 
IN THE MARKET- 
1>LACE 

^ Schneider^ Wftitcraft, Ros- 
. ' < enberg: understand'. 
. ING BUSINESS LAW ^ 

GENERALIZATIONS ' ' , . ° V 

An informed v^onSUmer is one who avoids unwise decisions because he has acquired the knowledge b"fecessary for 
making wise Sfes. He then practices the rules because he understands the effects of his decisions on our free 
enterprise ^'Stem. » ' ^ - 



ROLES, RIGHTS AND RESPONSIBIUTIES. 



OBJECTIVE: 



s, The trainee becomes aware of various aids and forms of protection offcred'|o him by the govern- 
ment individual orgahissatioiis, and private business. \ ' • 



CONCEPTS 



.SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



7^ 



r 

Right ta be Protected 

Rtesponsibilitics: v 
To know oneV rights 

To knovirof and respect 
kvvs and safety standards 

^ , T9 be au informed vWr 

To support orggjoizations 
/ and businesses who €0n- 
/ tribute research time and 
money to the protection 
o£ individuals^ 




Have groups choose different topics, e.g., safe hous- 
ing, health hazards from incorrectly labeled goods, 
' fire dangers in the home, violence in the streets, 
lighting, litter, 'le^c. Leader in' each group reports 
on local eonditions. Group decides what action is 
needted, aftd comtnunicates with proper authority< 

Show film on fraud. 

- Speaker from the J^etter Business BUreau, fire de- 
^ partmem, police department, or other "public service 
to discus$ Avhat individuals can do to help them- 
selves, as^ well as these agencies. 



SUGGESTED 
R^^RCES 



Teacher prepared informa* 
tion materials. 

Levy, Feldnran, Sasserath: 
THECONSUM|RIN 
THE MARKETPLACE 

Consumer . Protection Asso- 
ciation of Cleveland, "Voice 
of the Consiimer*' ^ 

A 

Warrake, Wyllie-, Wilson, 
* ^Eyster: CONSUMER ECO- 
NOMIC-PROBLEMS ' 

"7 ■ 



GENERALIZATION:- , , - 

The trainee who isr aware oi his rights to be protected and is informed on the law? regarding these can insure 
better goods and services for himself and forvsociety. ' * . 

Every individual tan improve his and his- neighbor's welfare by knowing and exercising his rights, and fulfilling 
. his responsibilities as a consumer. The roles of buypr, saver, borrower and investor are integral parts of ^^n indi- 
vidual's life at one time or another; therefore; their interrelationship needs to be fully understood; ' 



COMMUHITY RESOURCES 



OVERALL OBJECTiyE ' ~ 

% The minee will betS^me aware o£ the resources within his community which 
<jan supplement his income-or satisfaction and those which can give him protection 
to the extent that he can use these services £or< his own satisfactions or can assist 



in these services. 
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COMMUNITY 
RESOURCES 



SUPPLEMENTAL 
INCOME SERVICES 


















Local 


State 


Fisderal 



PROTECTIVE 
SERVICES 












i 






Local 


State 


Federal 



COMMUNITY RESOURCES 



OBJECTIVES: The trainee is aware of available community resourcts and identifies those which can supplement 
his income or satisfactions when necessary or desirable. 

« Income can be supplemented thtY>ugh loans or grants by public, or private sources. Satisfaction can 

I* - be increased through goods and/or services provided by.public or private sources. 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



Local 

Businessmen's , 
Organizations 

Wotnen's Clubs 

Religious Organizations 

Individuals 

Day Care Centers ' 

Recreational Facilities 

School Board 



Have a class discussion over the needs and prob- 
lems of <child care v^hen working. Discuss the ad- 
vantages and disadvantages of ' different types of 
care (private vs. public, institutional vs, home). 

Make a class list of .public and private day care 
centers in your community utilizing traitiees and 
counselor resources. * 
. ' * } , . • 

Have someone speak to your group from a day care 
center in the coihmunity. Include information 
concerning rules' and regulations for the center, 
educational aspects, personnel qualifications and 
number, individual attention* given children, and 
health care. - 

Discuss the importance of healthful recreation with 
the class (self improvement, rest and relaxation, 
strengthen family ties). 

■* ' * 
Make a class list of the different type of recreation- 
, al facilitie^-Zvailable in your community, (kiddie 
parks, parks^ swimming pools, camping facilities, 
fishing and boating; ^educational facilities). 

Use a large city map 'to help locate different areas. 
Utilize trainee centered bulletin board of recre- 
ati^al activities within the community. 

Make a^ class list of services provided by die public 
schools of adults and children relating to health 
(physical and mental) and educational welfare.^ 

Discuss how these services are funded ^nd the im- 
. portance of these services. 



Director of Social Services 
by 

United Community Council 
Columbus, Ohio (or check 
with United Appeal Agency 
in your city) 

Weingarten, Violet: The 
Mother Who Worlds OuU 
side *The Home. 

Speaker from a child care 
center ' ^ » 

Pamphlets from the Depjirt^ 
ment of Barks ai^d Forestry 

^The Wonderful World of 
Ohio** booklet . 
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Local School Board 
Atrieriejin Technical Society 
pamphlets: The Public Will 
be Served, etc. 

Institute, of Life Insurance^ 
New York, New York; 
Ma\ing the ^Most of ySu'r 
Money . 



CONCEPTS 



SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



SUGGESTED 
RESOURCES 



$tate 
OBES 

Workman's Compensation 

Public Welfare 

Vocational'Rehabilitation 

Business and Professional 
Organizations 



f 



Qiscuss problems created by lack of or shortage of 
incoriie; . v 

Food, Clothing, Shelter, Family difficulties, 
Chsinge in life style. 

Make a list of agencies that can help in difficult 
times ' (short term) such as Credit Cou^lseling, 
Private Agencies, etc/ 

List agencies that can help during long term un- 
employment such as: 

Skill development programs ' 
Educational programs 
Welfare assistance 

Have a speaker from the Employment Service ex- 
plain the functions of his agency and the training 
programs available (discuss Manpower Training). 

Have a speaker from the Welfare Departments- 
Include the following; 

The structure of the agency and the types of asr 

sistance provided 
Procedures for obtaining help 
Who can qualify for help 
. Funding of agency 

Have a Nutrition Aide speak to the class to discuss 
how the use of government surplus and food 
stamps can help fanpiilies live on a limited income 
regularly, or temporarily, and the preparation of 
nutritious meals on a limited budget. 

Make a class list of, agencies such^as Goodwill and 
Salvation Army and the services they provide (em- 
ployment for the handicapped, used goods for less)* 

Discuss the economy of buying used clothing, fur- 
niture, as compared to new. Discuss the use of 
newspaper ads, sales, etc. Bring the follou^ing topics 
into the discussion: [ 
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Speaker from the Employ- 
ment Service 



Speaker from the Welfare 
Department 

Warmke, Wyllie^, Wilson, 
Eyster : CONSUMER ECO- 
NOMIC PROBLEMS 

Consumer Credit Counsel- 
ing Service, Columbus, 
CMoi Credit Debt 
Counseling 

Grolier Educational Corpor- 
ation Kit. units on 
Food, Clothing, Shelter, 
Car^, Furniture, Appliances, 
Ways to Shop ■ , 

Speaker from the Health 
Department 

New Reader's Press Be In- 
formed Series: 

1. Personal Credit 

2. Buying an Auto * 

3. Finding a ]oh 
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CONCEPTS 



, SUGGESTED LEARNING AND 
EVALUATION EXPERIENCES 



Federal 

■ -e. 

Social Security ' 

-w- 

■ y» 

Department of Agriculture 



Is the extra co^t for new itenis always necqissary? 
Furniture— Good used vs* cheap new. The de- 
termination of quality of clothes, appliances, 
-ftirniturj?, automobiles. 



Set up a case study in which one^ has worked 
30 years and another 2 years. Both have an indus- 
trial accident resulting in loss of a limb. The second 
man has two children under 10 years of age. Have 
trainees investigate literature available .^nd deter- 
mine list of possible benefits under Social Security 
which might accrue to these cases. Follow class 
activities by a visitation by a speaker from the 
Social Security office. The speaker can give a gen- 
eral resume of services provided under Social Se- 
curity and then discuss specifically the case study. 
Have discussion of information gained through the 
above activity. ' " / 

Acquaint trainess with the purposes and services 
of unemployment compensation by having speak- 
ers from local offices explain who is eligible for 
coverage and assistance available. 



SUGGESTED 
RESOURCES 



Good Reading Committee, 
505 8th Ave., New York, 
New York 
Aa on Pad 



Superintendent of Docu- 
ments: Consumer Bdtication 
Bibliography prepared from 
the President's Committee 
op Cofisumer Interests 

National Consumer Finance 
Assn.: Consumer Credit and 
You, The Consumer Fi- 
nance Story ' 

Public Affairs Pamphlets, 
New York, Npw York 

Changing Times Education 
Service, Washington,. D. C. : 
Changing Times. Resource 
Kit 



GENERALIZATIONS: i 

*" ' " ' • . - 

If a trainee is familiar with the resources within his coinmunity and the services tjiat they provide, he can iden- 
tify those which best meet his needs or wants and can supplement his income or. increase his satisfaction. 

A knowledge of the benefits provided by the social agencies in his community and the funds, both public and 
private, necessary to perforni these services will enable the trainee to recognize the need to use these services in 
a responsible manner so that they will remain available for those who are in need. 



COMMUNITY RESOURCES 



OBJECTI^i ITic trainee is aware of available agencies which can contribute to the protection of, himself, his 
rights, and his environment, and is able* to use tlic services or assist in tlie activities involved in tlicsc 



services. 



CONCEPTS 



SUGGESTED LEARNING AND 
YALUATIoiN EXPERIENCES 



Local / 

Police Department 
County HealjthjDepartment: 
Better Business Bureau 
Consumer Organizations ; 
Local ^Business 



SUGGESTED 
RESOURCES 



Discuss the purpose of the Better Business Bureau, 
Name some common consumer frauds: 

Misrepresentation of products 
Ply-'Bi^-nighters ' . ^ ^ 

i Overcharging ' y'"' I 

Sliov/ film **Better Business Story." , > 

Discuss the following topics: 

When is it v/ise to contact Better Business Bu- 
reau. Laws prot;ecting consumer organizations 
and v/hen can they helff you? 

Hqiye the trainees make a class list of the different 
duties of the average policeman^ Discuss the im- 
portance of a good police force in the community. 

/Have someone from the police department discuss 
-the services provided by the department (the duties ' 
of the policeman, problems encountered by his 
job, training needed). ^ 



Have a class discussion on the attitudes, dut^i^s, 
etc., of the police, following the above speaker. ' 

Discuss the various medical services offered 
through 'the public ^health service. What benefits 
are available and requirements for eligibility. 

Have a speaker from the Health Service talk to 
the class about the services offered by the County 
Health Dept., the need for these services, costs, and 
benefits. 



Record from the Money 
Management Kit — Section 
on Frauds Qiid Misrepresen- 
tations 



Better Business Bureau, The 
Better Business Story (film) 



Speaker from the police de- 
partment 

Consumer Protection Lau/s 
from the Attorney Generars 
Office^ on Consumer Frauds 
and Crirhe . . ' 

Institute of Life Insurance: 
Mailing the Most of Your 
Money 

Speaker from the Health 
Department \ ^ • 



Related pamphlets from the 
Health Department 
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SUGGESTED LEARNING AND 


SUGGESTED 


CONCjaPTS 


EVALUATION EXPERIENCES 


RESOURCES 



State ' 

Attorney (Jeneral Consumer 
Frauds Bureau 

Dept* of Mental Health 

Dept. of Highways & 
Highway Safety 

Dept. of Commerce 

Public Utilities 

Dept. of Natural Resources 

Industrial Relations 
55 Labor Laws 

Legal Aid 
Federal 

Consumer Agencies 

Dept. of Agriculture 

Dept, of Commerce 

Health, Education 
& Welfare 

Red Crossl 

Dept. of Transportation^ 

Postal Inspector 

RD.A. • 
GENERALIZATIONS: 



Discuss ways state channels money or aid for 
benefit of consumer through taxes that benefit com- 
munity, school, individual (ex* license plate, real 
' estate, gas taxes, pay for patroled highways, schools, 
roads, parks, waterways). 

Discuss agencies available at state level' for help 
and purpose of these agencies. Bring in speaker 
over areas of trainee- interest* ^ 

■ <* ' 

Set up case studies of individuals with different 
types of problems (cannot pay creditors, involved 
in accident— no insurance, evicted from home— be- 
cause of Urban Renewal, disertion). Discuss what 
agencies these people would contact, what services 
provided by these agencies. , ^ 

«> 

Discuss safety laws for motorcycles, and auto acci- 
dent laws, ' ^ 

^Have speaker from highway patrol discuss- need 
for safety devices in automobiles and motorcycles 
and show need for the use of these devices through 
the use of Department of Highway safety films. 

Discuss and. show examples of types of postal 
frauds and how they can be dealt with. 

Have class discussion on what is F.DA.? 

What are the duties of F.DA*? 
What iis the need for !^ 

Bring in articles concerning topics the F.DA. has 
been involved in, such as cyclamate, thalidomide. 



National Consumer Finance 
Association \ Consumer 
^ Credit & You 



Speaker from the Highway 
Dept. . 

The Travelers 1967: Boo\ of 
State & Highway Accident 
Data 

"Was It Stiddenr, High- 
way Patrol film on Auto 
Accidents 

U.S. Dept* of Labor, Bureau 
of Labor Standards: Aids to 
Safety 



Newspaper 
Magazine Articles 



) 



Protective services, both public and private, on local, state, and national levels are designed to aid .the individual. 
A knowledge of these services will enable the trainee to better protect himself and his family* 

An understanding of the protective agencies and the services they provide will establish a more positive attitude 
in*the trainee toward these agencies. As a result, he will be. able to use or assist in the activities of these services 
toward the betterment of his community and society in general. 



SELECTED BIBUOCRAPHY 

' : catalogs' , 

Jit ■ ■ • 

InstrucUonalMa^^lC Films, FamstripsjTapcs^ ' 

^AMERICAN BANKERS ASSOC. FILM GUIDE, Public Relations Committee, Park Avenue, New York 10016 

ASSOCIATION FILMS, INC., 600 Madison Ave., New York, N.Y. 10022 ' 

* 

BETTER BUSINESS BUREAU, (Film Catalog) 112 E. 10th St., Kansas City, Missouri and 430 N. Miciiigan Ave., 
Chicago, 111. " r ' '.'v. 

BUSINESS & ECONOMICS TEXTBOOKS & SUPPLIES, South-Western Publishing Co., 5101 Madison Rd., Cincinnati* 
Ohio 45227 

1970-I97I CATALOG OF TEACHING AIDS OF LIFE AND HEALTH INSURANCE AND MONEY MANAGE- 
MENT (Text.Films-Filmstrips) ' ' ' ■■ 

Institute o£ Life Insurance Health Insurance Institute, 277 Park Ave., Newr York 10017 , 

CONSUMERS' RESEARCH, INC., (Slides), Washington, N.J. 07882 

CONSUMERS UNION FILM LIBRARY, 767 W. 25th St., New York 

EVAPORATED MILK ASSOC., (Filnistrip)^ 910 17th St., N. W. Washington, D.C. 20006 ; 

FDA PUBLIC SERVICE, (Films), Studio-Visual Facility, Atlanta, Ga. 30333 , 

■ GENERAL MILLS, INC., (Slides) Fibn Library, 9200 Wayiata Blvd., Minneapolis, Minn. 

GUIDANCE ASSOCIATES (Films), Pleasantville, N.Y. 10570 ' 
HOUSEHOLD FINANCE CORP (Filmstrips), Prudential Plaza, Chicago, 111. 60601 
IDJEAL PICTURES, (Films), 417 N. State St., Chicago, 111. ' - 

INSTITUTte OF LIFE INSURANCE (Films & Filmstrips), 561 Hillgrove Ave., La^^i^iJge, 111. 60625 

LIVESTOCK AND MEAT FILMS, Modern Talking Picture Service, 9 Garfield Pl'ice, Cincinnati, Ohio 45202 and 2238 
Euclid Ave., Cleveland, Ohio 44115 and 1318 Ohio Ave., N. E., Canton, Ohio j 

• MODERN TALKING PICTURES, (Films), 3 East 54th St., New York, New York 10022 

McGRAW-HlLL- TEXT FILM DIVISION, 330 W. 42nd St., Nevv York, New York 10036 

' NEW READERS PRESS, (Be Informed Series), P.O. Box 131, University Station, Syracuse, New York 13210 

UNITED STATES DEPARTMENT OF HEALTH; EDUCATION, AND WELFARE, (Films), Social Security Admin- 
istration, Baltimore; Maryland 21235^ 

UNITED STATES DEPARTMENT, OF THE TREASURY, (Films), U.S. Savings Bonds Division, Washington, D.C. 

■ ^UNITED STATES FOOr^ AND DRUG ADMINISTRATION, (Films), Washington D.C. 

LOCAL SOCIAL SECURITY OFFICE, (Films) ' , 

MONEY AND CREDIT MANAGEMENT EDUCATION, Educational Service Dii^ion, National Consumer Finance 
Association, 1000 Sixteenth Northwest, Washington^ D.C. 20063 ■ n 
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MONEY MANA(}EMENT INSTITUTE, Household Finance Corp.,' Prudential Plaza, Chicago, III. 60601 

NATIONAL CONSUMER FINANCE ASSOCIATION, (Books-Films-Filmstrips), Educational Services Division, 1000 
" Sixteenth St. Northwest, Washington, DC. 20036 

MINNESOTA MINING AND MANUFACTURING COMPANY, (TFSTspaFeHcy sets for teaching management). Visual <, 
Products Division, 12200 Brookpark Rd., Cleveland, Ohio 44130 ' 



CHARTS 

American Meat Institute 59 E. Yah Burpn Street, Chicago, III 60605 

V Delicious Niitniions, Beef 

Meat Buyer's Guide, Lamb Chart , / ' 

Meat as a Source of protein, B vitamins, iron " ^ ' ' 

Porl{,'A'coTt}plet€ protein food 

Insurance Information Institute— Educational Divj.sioit— 110 William St., New York, N.Y. 10038 
Automobile Insurance 

tJome Otvners Policy — t*^ . ■c™ ^^- ^ 

The National Industrial Conference Board 845 Thi^ Avenue, New York, N.Y. 10022 
Road Maps Of Industry ^ 
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PERIODICALS, REPRINTSrBl3K;ETINS AND LEAFLETS 
^hanging Times, the Kipltnger Magazine 1729 H Street,. Washington, D.C. 20006 
'^onsumer Reports, Consumers Union of U.S. Inc^, 256- Washington St., Mt. Vernon, New York 10550 

(lost of operating an Automobile, U.S. Department of Transportation, Federal Highway Administration, Washington, D.C. 

' I -20591 . . ^ ■ • .■ / ■ 

Dmlars and Decisions, Cooperative Extc^nsion Service, Morrill Hall, University of Vermont, Burlington, Vermont 05401 
Cleveland Bcttdr .Business Bureau Inc., 1720 Keith Bldg., Cleveland, Ohio 44115 

ily Economics Review, Consumer and Food Economics Research Divisioin, U.S. Dept. of Agriculture, Federal Center 
|Building, No. 1, Hyattsville, Maryland 20782 , ; ^ 

Progress in Econ 1212 Avenue of the Americas, Nev/ York, N.Y. 

l0036 % . 

Rulehand Regulations under the Flammable Fabrics Act, Federal Trade Commission 

TeacMng tools for Consumer Ed, a monthly service from Consumer Union, CONSUMER REPORTS, 256 Washington 
. S|eet, Mt. Vernon, N.Y. 10550" 

The Bmance Sheet, South-Western Publishing Co., 5101 Madison Road, Cincinnati, Ohio 
**Aidinfflthe jPoor*VReprinted from Walt Street journal, Jan. 4, 1968 ^ 
*The diutious Consumer,'* Business Revietv, Federal Reserve Bank of Dallas (Reprint) 
"CatalogWpf Caveats,'* reprinted from Time, the Weekly Magazine, Aug. 24, *1970 
"Consumerism: The Quiet Watchdog," Reprinted from Netvs(vee\yM^tc\i 15, 1971 



"Economics for Consumers,** Series reprinted by CUNA, Public Relations Dept., from Consumer Reports 
^*The Con||imer's Needs Persist, "Reprint from /^FL-C/O American Federation is t /, 

"Wooing tfe Dimply, Pimply,** Reprint irom^ew Yorl{ Tim^s Magazine,, Sut\d3iy, June 5, 1966, from Education Service 
Bureau\| CONSUMERS UNION, Mt. Vernon, NX 10550 
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VConsumer Union Puts on Mu$cle/' Reprinted from Business Wecl^, December 25, 1967^ by McGravz-Hill, Inc. 

"I^v/lncome Families on the East Side of Cleveland, Deniographic lnform^^^^ and Shopping Information" Bureau of 
Business Research, Institute of Urban Studies, A.C.D. C. Market Feasibility Studies, Consumer Working Paper No. 1 

"Techniques for Teachers of Adults," National Association for Public Continuing and Adult Education, 1201 Sixteenth St. 
N.W., Washington, D.C. 20036 

"Voice of the Consumer," and "Tell Ya What Pm Gonna Do," Consumer Protection Association, lla St, Clair Ave.; (Main 
Office) Cleveland, Ohio 44114 ^ . 

PAMPHLETS 
Clothing and Appliances 

CUNA International, Inc., Bo;c 431, Madison, Wisconsin 53701, Consumer Facts, Durable Press; from Special Circular 138 

Chambers of Commerce of the.U.S., 1615 H Street N.W., Washington, D.C. 20006 

Consumer Conference Guides: ' 

Appliances • ^ ' . 

Clothing * ' 

National Retail Merchants Assn., 100 W. 3 1st St, New York, N.y. 10001 

A VoUmtary industrial Guide for Improved and Permanent Care Labeling of Consumer Textile Products 

Sears Consumer Information Service, Dept. 703— Public Relations, Sears, Roebuck and Company,. 303 E. Ohio Street, 
Chicago, 111. 60611, A Department Store in the Classroom, k Guide to the Catalog, and Other Community Resources 
for Consumer Education Classes : ^ ^ . 

. United States Department of Agriculture, in Cooperation with Agriculture 5c Home Economics Extension,. Service of the 
Pennsylvania State University, C/o//w, Mo«<ry iz;f^ Yo/^^ ** 

U.S..Dept. j&f Labor, Bureau of Labor Statistics, Washington, D.C. 20212, Clothing the Urban American Family: How Much 

° * PAMPHLETS 

Credit 

* ■ ■ ■ . . 

American Federation of Labor: ^ . ^\ 

Consumer Counseling ^ ^ 

Debt Counseling 

Counseling Education Information for the Poor 

Better Business Bureau: ' « c ' ^ 

Facts You Should Know About Your Credit ^ ' - 

Consumers Union Reprints: ^ 

The New Key to Credit Shopping ^ ■ . 

" A Consumer Credit Code for Lenders ^ ■ ' ' ^ 

Cooperation^'Education Series: ' 
The School District Credit Union <^ 

Credit Debt Counseling: ^ ^ ^ ' \ ' ' .. ■ ^ 

What It Is ^ . ^ ■ 

HoufUWorf{s 0 m 

WhyUsNeeded o 



Credit Union National Association, Inc»: 
Managing Your pamily^s Credit 

CONA International, Inc»; o 
Using Credit Wisely ' \ o . 

Credit Umons-^Billion Dollar Business and Still Growing 
Does Your Store Need a Credit Union?' 
A Teache/s Guide to Credit Unions ' 
♦ Credit Unions 

International Credit Union Yearbool{^ 1970 
Need a Loan? First Chec\ the Rates 
Truth-in'-Lending ' ' . * 

Money Worries ' > - 

'Family Budget Service 
LOwer-lnterest'Loans from Credit Unions 
Everybody's Money , . 

Houcehold Finanee Corporation of Canada (Money Management Institute); 
W sY our Credit^Manage It Wisely 

National Consumer Finance Association: / 
Consumer Credit and You 
Money and Your Marriage 

National Credit Union Administration (U,S. Government Printing OiEce): 
Explanatory Boo f(let ' 

Public Affairs Pamphlets 348 and 348 Aj 
*A Guide to Consumer Credit 

. . PAMPHLETS 

Foods 

U.S. Department of Agriculture; 
A Guide to Good Nutrition " ' 
Buy Meat For Your Freezer ' ^ 
Care Tips For You 
Clean For You 

Family Fare " 
Labeled For You 
Standards For You 
Wholesome For You • 
Your Money's Worth In Food 

Consumer and Marketing Service, Washington, D. C. 20250:- 
Foreign Meat and Poultry Inspection Program 
Inspection For Consumer Protection, August, I97(lt 
inspection Milestones, September, 1970 
Standards jor Meat and Poultry Products ♦ 
HoviftoBuy: , 

Beef Roast 

BeefStea^ 

Canned and Frozen Vegetables . 

Cheddar Cheese * 

Egg^ 

Fresh Fruits \ B i)' 

Instant Nonfat Dry Mil\ 
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Superintendent if Documents, U.S. Government Printing' Oifice, Washington, D,C. 20402 
Bargains? Freezer M^ats Consumer 
This Is IJSDA^sComtmer and Marketing Service 

Vermont E>:ten5ion Service 

^ They're Out To Sell You: ^ V \ ^ 

Meat For the Freezer ^ 

Food Freezer flan ' , l^f J . ■ 

; PAMPHLETS 

Economics & Investments 

* ■ . ■ ' ' ■ ' . " -■ ' 

Committee fof Economic Dcvcloptacnt: \ ' • ' ' 

Economic Literacy jor Americans - 

*^ Merrill, Lynch, Pierce, Fenner 8c Smith, Inc»: ^ ' * / * 

How to Read a Ptftancial Report ■ . 
WhatBveryone Should Khotif About Mutual Funds 
What Everyone Ought to Knott/ About This Stoc\ and Bond Business 

Nev/ York Stock Exchange: ^ / ■ ■ ^ ■ 

"^m and the Investment World ' . . ' 

' PAMjPHLETS 

Insurance * 

V . 

o ■ " . ■ ■ 

^ ■ . . ■ 

' Health Insurance Institute, 227 Park Ave., New York, N.y. 10G17: ^ . ^ 

' Your Family^s ifieal/h Insurance ' ^ ^ a 

- The New ABC's of Health Insurance • ^ 

Institute of Life Insurance, 227 Park Ave., New York, N.Y. 10017: 

1970 Life Insurance Fact Bool( . * ' 

Our Famil/s Life Insurance . ^ i 

You and Your Family's Life Insurance ^ . . * 

Policies for Protection V. ' 

How Life Insurance & Health Insurance Worl^ 

• Insurance -Information Institute, Educational Divisioin, 110 William St., New York, N.Y. 10038; ^ 

Atttolnsuranee'— Every Ten Minutes '" - ^ , ; ^, 

Careers In Property and Liability Insurance * ' . * 

* Insurance jor the Home . . ' ' ' 

Introductory Bop/(^Sample Jjrsurance Policies— Property Li^bilit;y ' ' " ' . 

Public Affairs Pamphlets, 22 Easf 38th Str^^^^ 

'A Consumer s Guide to Health Insura^^trf Plans [ / \ ^ : 

Superintendent of Dpcuments^l^JS^i^^ ; . . . 

Mail Order Insurance, Cons\xmit Bulletin 1^0. 1 

' ' . .'\ - • " ,■ ^ ' • - . ' ■ » • ■ * 

' . • PAMPHLETS ■ ; 

Money Management ■ ' - ' ' 

U.S. Department of Commerce, Bureau of the Census, U,S. Government Printing Office, Washington, D.C: 
Present Value of Estimated Lifetime Earnings, Paper No AG 

Annual Mean Income, Lifetime Income, and Educational Attainment of Men in the United States, for Selected Years, 

1 ' , 7i . ■ . . • ■ 
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The American Bankers Association, 90 Park Avenue, New york,RY. 10016: 
Personal Money Management / , 

YotipYour Money, and Prosperity * 
Using Your Money Wisely • 

Money and You „ ^ 

• ' * ' " 

Research Department, Federal Recurve fiank of Atlanta, Atlanta, Georgia 30303: ^ , 

Fundamental Facts /IbotitVJ.^Money 

Better Homes and Garden Magazine: 

Undefstanditi^andVsingFcanomics • v 

FederalReserveBankof >lew York: * / 

Keeping Our Money Healthy . * ' / 

The Story of Checlis \ ; ' • 

' . ■ ■ ♦ ^ ^ ^ • ^ / ' ;' ' ' . / ' ■ ■ 

Federal Reserve Bank of Minneapolis; ^ ' . ' - • ' 

Your Money and the Federal Reserve System ' * . ' ' . 

CUNA Irtternational, Inc, Box '431, Madison, Wisconsin 53701: ' ^ . 
Money Management for Young Couples 

Money Management for Children , ■ • * - ; . 

Your Will ■ * / ' - 

Money Management Institute of Household Finance Corp^^ 60601: ' 

Mind Your Money: * ^ ^ 

When You Shop 

When You Use Credit ^ 

m^You Spend , ' V V ' 

Your GuiJe for Teaching Money Management ; ' 

" . * ' ■**'•"""■ • ' ' ' 

Institute of Life Insurance,. 277 Park Ave., New York, N.Y. l6ol7: * 
Your Financial Worksheet . - 

A Discussion of Family Money • 
A Miss and Her Money - 

The Federal Reserve Ban1c of Richmond, Ri<^mond, Virgifi^^^^^ ' 

Readings on Money ™ ^ 

. Public Affairs Pamphlets, 22 East 38th Street, NewjYork, NjY.: . 
How Can We Stay Prosperous 

Changing TimcV 1729 H Street N.W., Washington, P.e.: 1 
ft Where People K^ep Their Savings and Why 



PAMPHLETS 
Miscellaneous \ 

Attorney General's Office Bulletins on Co«j«wci* Fm/rfj fl/^rf CW/W(p^, and ^ . 

"Consumer Education in* Lincoln HigK School, a Case Study/' Education Service Bureau^ Consumers Union, Mt. Vernon, 
NX mSQ Now Schools Teach How to Buy . 

Public Affairs Pamphlets, 381 Park Ave., South, Ne\v York, RY*, Pamphlet No* 382, Buyer be Wary 

,TheChiIdStudy Association of America: / ' / / 

TheMather Who Wor\s Outside the Home G^? 



nPRAINEE MANUALS AND WORKBOOKS . 

. ' ■ ■ ' ' ■ .' ' " ■ ■ 

Bayer Be Waty. Vnhn<: A^am.Vimphlets, m M ^ 

A Date With Your F«/«rtf^ Educational Division, Institute of Life Insurance, 277 Park Ave, New, York, RY- 10017 

A DUamion of FamilyMney, Women's Division, Institute of Life I.osurance, 277 Park Ave;, New York, NX 10017 

Mailing- the Most of Your Money, Educational Division, Iristitu^ of Ufe Insurance, 277 Park Ave, New York, N.Y. 10017 

Palkks for Protection, Educational Division, Instirute of ^e^urance, 277 Park Ave, New York, N.Y. 10017 

s> You and Your Money, Steck-Vaughn Co, Austin, Texas / 

Where Doesjhe Money Go? StecfcVaughn CovAustijn, Ve^as 

Accent jilonsufner j^ducatm: (Reading Level Grade 7-9) 
KnowihgHow to Budget and Buy 
Insuring Your tih, Inconie, and Property 
" . , Social Insdtance 

The Law For You * 
Understanding Consumer Credit - 
" InvestingYour Savings ^ 
Teachers Guide 

Accent/Family Finances: (l^cading Level Grade 5-6) 

fust Married 
Instructors Boo^ 
''Containers, ' / * 
: Instructors hoo/(^ 
Family of Five 
Insfrttciors Boo\ 
On Your Own 
^ instructors'Boo\ 
Head of Household 
Instructors Bool^ 
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FoUett Eclucational Corporation, 1010 W. Washington Blvd., Chicago, Illinois 60607 



' f- TRAINEE PROGRAMMED MATERIALS 

■Consumer 'Mathematics, a Behavioral Research Lateratories Programmed Text (with test • bU)klet), Box 377, Palo >lto, 
Califojrrtia . " • , . . 

THE H0USEH0iDBUD6ET ' . . ' 

'jNCOMETAX , .•" \ 

• INSURANCE " 

* THE PAY'CHECK. • , - ' 

VOCATIONAL OPPORTUNITIES AND LimiME EARNINGS 
THE WISE BUYElt ■ ' ■ ■ / 

' Programmed Ahth for Aduhs, A Snliivan Associ^ites Ptogtatn^ 

PERSONAL MATH ~ , V, ; • . ' 

CONSUMER MATH ' • G8 ' " " ' 
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■ ^ " , • ^ ■ ■ . ■ • ■• ■ . . ■ - 

Co«/«w«- <:onfcrence Guide: Crcdjt, Chamber of Gommerce o£ the; United States^' 1615 H'-Street N.W,; Washington, D a - 
* 26006'** ' - ■ . ' V V ■ * ' • ^ - " ^ 

Consumer Edufation in Uncotn High SchoplylCons\imtx$ Vmon,^^^ ^ ' , ' V 

Consumer Education Program for Older Americans, US.'D^part^ent bf Health, Education, ^nd Welfark Washmgton, 

Curriculum Guide tS^Adult Basic Edt^imion^ VS. Department of Health, Education, and Welfare/- 'wjshington, ^64: ' 
20201 , , ^ - ' , . , ' ^ ^ . • 

Curriculum Guide for Adult Basic Education for Personal ^and Fa0y Developi^entrV.S, Office of Jgducatiori; Washington - 
20202 ^ o ^ . r V ' ' ^ 

Department ^tore in the Classropm, Sears, Rocbuck-fi^ jCO;, Chicago, Jll. ^ ■ v v 1 ;^^:i^'v '-^ '. 

Economics Program, an^ Resources for Instruction Grad^^ V ' ' : ■ • / 

Family Financial Education for Adults, Council fos Family Fm^^ Education for AdultS, Twin Towers/ Silver SDrings 
Maryland 20910^; - i ^ . ^ ^ V 

Guidiincs for Consumer Education; June, 1968, The Qfficc of the Super^teAdent of Public Instnicti6n, Statg of Illinois . 

Home Economics: Supplement tfy CONSVMER EDUCATION CurricUltim Guide for Cfhio, Grade^K-12, State Dept of 
Education, Columbus, Ohio ^ ' - ; ^ • ' ' 

: i * ^^/^'//^^w'-^^c-^ i^^c^/'J^oo/^, Imtitut^ 10017 

" ^' ■•• ♦ . ■• . ■ ■■ •' ■ ' ■ ■ " ' ' ■ " ■' 

;^ V Manpower & Economic Education (Manual and Guide), Joint Council on Economic Education, 1212 Avenue of the Ameri- 

■ * cas, New*York;N,\: " 10036 * ' - ' ^ 

Series EE'l, 7^69, flEcononiic Education , Resource Center, 1740 Orrington, Avenue, Ev^n^toii, Illinois 60201 

' . ' '.' ■ ■ • ■ . * " . . ■ ' * „ ■ " ■ • ■ • 

Suggested Guidelines for Consumer jEdutation (Kindergarten Through Twelfth Grtf<f<r;/The^^^esident's Committee on 
.Consumer Interests, Washington, £).C! 20506 ■-'■'A- * » 

Teaching Consumer Education <anS Financial Planning, (A Manual, for School and Classroom Use), Council for Family - 
t> Financial Education, Tviin Towers, Silver Spnng% Maryland 20910 y . 

^ Teaching Tools for Consumer jE^f., Consumers Unioin^Cbnsumcr Reports, 256 Washington Street, Mt. Vernon, N.Y^ 10550 

^ .^J[^^^^ /^^ Teaching Money Management, Money Ma;iagement Institute of Householcfe^^inance Corporation, Pru^^ 

- ^^ dential Pla^a, Chicago, 111. 60601' ^ * . - ^ ; . - ^ '4f - ' 

y \he Wise Utilization of Income, Division of Continuing^ducation, Cincinnati Public Schools ' ' * ; ' ' ' ^ 

. ^ .„ ■ . ■ - * ?■ - ■ . ^ A ■ V ■ 

. V TEACHERS REFERENCES ' . 

• ■ . ■ ■ ■ ■ " . 

■ "■ • - . ; 9 ■ ■ Texts-. ,. - . , , . .;v..., 

' . : \. .K i- , ■ ■ ■ - • " V . ■ ' ■ r 

Barron, Hoff. SOME CONCEPTS ESSENTIAL TO A BASIC UNDERSTANDING pF EGONOMIC& South-West<sr4V 
Pub/Co. . ^ . • • r- 

Case 'W<5stern Reserve University; OHIO ClyMI^^ \ ji ' " ' • " - • 

1 ,Cwbbe, DeBrUHi, mines. GENERAL BUSINESS FOR ECONOMICS UNDERSTANDING (Methods of Teaching Manu^ 
V al^. South Western Pub. Co. ' / 

■4 ■• . ■ " ■ "■ • " ' " '■ * ■ ■' % V " 

;|.Feldman^Levy, Sasserath. THE CONSUMERMN THE MARKETPLACE^Pitman. ' ^ ^ , ^ . . 

y-t). Goodman, Hai^iss. jECONpMCS. Ginh Pab^^ ' *^ • - ^ V ' ' 
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Hall, Musselman, Price,' Weeks. (JENERAL BUSINESS FOR' EVERYD AY LI VING, (Teacher'^ Source book and Key): ' 
- Ciregg Pub. CcC ' a ^ . ^ ^ ' " ' 

\ Haiina/Popham, B^amer. EFFECTIVE SEdRETARIAIL^PRACTICES. South-Wcstern. SECRETARIAL PROCEDURES :> 
AND ADMINISTRATION. South->A^cstern Pub;, Cor. : ^ • ^ ^ . . 

"• • ■ • - ■ . ■ • ^'^ '■ '■■ \ ' -' :. "■ ■■■■ ' ; 

HoicoirAe/ThaL YOUR FAMILY AND ITS MONEY, Ilou^^^ ^ ■ ^ ' 

Kennedy, Oiscn, Dodd. APPLIED ECON^ " . C ; . / ' • ' 

KunWell, yWr<l-' sUeC^EDW W THE WGRUD OF WORK. NfcKnigbft and I^cKnight. : . ; : ' ; 
^ Leith and Lumpkin. ECONO'MICS/C^^^^^^ • ^ ' • - • ^' / ' ' * 

... Rosenberg, . ScM<l«i Whltewft. .UNDERSTAhPlNG.JBUSINESS HW. Ciejgg;^ .. , - , ' ' , " " 

.'Schoenfield, NAtiila,- THE CONSUMER AND- HIS DOLLARS: OceSjria. - . ' ' . * v- . ; 

SWlt,^Carmichay, Wilson. BUSINESS" PRICIPLES AI<t) MANAGEMENT. South-Wtetcrn Pub. Co. 
South-Westcrn," DISTRIBUTIVE EDUCATION J^ERIES (Math, Ilitcrest/Crcdit>. J _ ""^ 

• Temac. THE AMERICAN BUSINESS SYSTEM. v ' ' ' ' " v 

; "'■Warin1^e,°Wilson, Wyllie, Eystcr, CONSUMER 'ECONOMIC PROBLEMS. (Buying CJuides Seventh Edition, -Manual 
V- ^ Seventh' Edition). South-Wcstetfl Pub. Co. , _ ; ■ . . • , 

Wilh*lms, HeinVt, Jelley, A^^^ • ' V " ^ ^ 

The YearboSk of Agriculture, CONSUMER ALL. The United States Departfnerit of Agriculture. 

^ ^ ■ \ ■ ' "■ . • \ \ ■■' '■ . 

\ > ' \ TEACHEI^ REFERENCES 

' - V ^ \ : Specml KitiT : . ■ a.-'"/ 

Midi to Safety Kit 6' Tips for Youth and Thcir'EmpIo^crs, U.S. Dept. Labor, Bur.qau of Labor Standards, Washingtof^, 
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GLOSSARY 

Consumer Education Terms 



Aggregate: the sum total of similar units. Often uced in connection with national totals of supply, demand or output. 
Asset: items that are owi^jed. Also may include debt owed ta'and on which accounting or economic value may be placed. 
Bond: basically, a long term loan. It is a certificate of indebtedness issued by the borrower to the purchaser. Governments 

and corporations issue bonds. ■ ^ '-^ ' * * 

Capital: property (machinery, tools, factories) which is used in the production and distributibn of goods and services. Often, 

also used for accumlated possessions calculated to. bring in i^5:p^ . . ^ 

Caveat Emptor: let the buyer beware. * ^ ^ \ ' ' . 

Caveat Vendor: let the seller beware, ^ • - > . • 

Circular Flov/: the movement of goods,^ services and 

Cognovit 'Noie:va promisspry note ve'ith a clause permitting the holder to appear in pourt in judgement without notice to the 
maker of the note. 

Collateral: property pledges Ijy a borrower as security for a loan, \ - . 

> Collective Bargaining: the process of negotiations by, unions and management for the purpose of estal)lishing the terms and 
conditions under which labor is employed. 
Commercial Bank: a bank including in its function the acceptance of demand deposits 'subject to withdrawal by checks. 
Competition: cpmpeting.fbr factors of producuon, goods and services . in an economy, usually through a market mechanism. 

C<>nsumptioiiL:>^^^ , - - . * 

. : C^^ which are used direcdy to sajisfy human desires, as compared to capital goods. 

Credit: as usually used, any advancement of funds to be repaid later. . - ' 

Credit Union: a cooperative loan society whicji pools funds to loan to membefs. - ; ' 

■iDeflationj a period of increasing Value, in terms of goods and services, resulting from-a general fall in the price level. 
' Demand: the; quantity of an economic good that will be bougt^t at different prices. 

Demand Deposit: 5 mohey deposit in a bank which may<, be withdrawn by a check. . 

Distribution: the dfvision or apportionment pf income' and property among people and businesses in a country. 

Disposable InisiDme: that portion of personal income which the populace is essentially free to allocate between consumption 

andiavings. ' ^ * 

Economics: the way in which a society allocates its productive resources in providing the needs and wants of its members. 

Fair Trade Laws: laws permitting resale price maintenance by th^ manufacturer. " 

Factor Market: the mechanism where land, labor, capital; and management (risk) meet to be allocated to the production 

j^^ocess. ' 
Full Employment: the. full utilization of an economy's productive rp^^ ^ 

Fringe Benefits: income and security benefits 'for a labor force beyi)nd direct wage payments, 

. / Federal Reserve' System: the quasi-government agency that includes the member banks and the governing bodiej. 
" • \ ' ■■ 

' Garnishment: the legal notice used to attach property or wages to sausfy a debt, 

Good: tangible merchandise used to satisfy human needs and wants. 

- : ■ ■ ■ , ■ - : ■ ■■■ ■ 



ERIC 



, ■ ■ - ■ » 

CJross^Nadonal Product ((JNP): the money value of market prices of all finished goods and -services withi,. a country in a 



Indirect Tax: a tax ultimately paid by some(/ne other than the person or organization required to remit the proceeds to the 
government. - ^ 

InterdeplJjdence: the need for each other of people, business, regions of the world and governments. 

Interest: payment for the use of another's money. ' , 

Labor Force: the total number of individuals in the population who are working or seeking work. 

Labor Union: an organization of workers recognized by employers as the bargaining agent for their members as employees. 
Liability: in accounting, an obligation to pay; or a claim on ass,ets. 

Market: a place where buyer and seller meet. In an economy, it represents the total of supply and demand to buy and setl 
goods and services. , . • ' 

Money: any generally accepted medium of exchange. Its value lies in its abUity to^ommand goods and services. Currency, 
checks and other commercial documents. 

Monetary Policy: the use of measures by the Federal Resc.;vc System to influence the generaUondition of the "economy. 

Mortgage: a statement held by a person allowing him 'to obtain possession of property should the buyer fail to repay money 
borrowed tor Its purchase. ' r i j 

Net Worth: the value of assets minus liabilities. Used by individuals and businesses to represent economic worth at k «iven 
tune.- 

Opportunity Cost: cost figured by the best foregone alternative, that is* what is given up to obtain a good of service. 
Product Market: where buyers and sellers meet for eifchange of final goods and services.' ^ • 

■Producers CJoods: goods used in the production of other goods, as compared to consumer goods. . 

Profit: the net return to an economic unit after costs have been ^met. Earnings from an enterprise, or thc^return on risk. 
Procurement: to obtain, to get, to receive— as income procurement. . ^ 
Real Income: income in terms of what it will buy at a given time. 

Resources: computable wealth, available means of obtaining wealth or satisfactions, or the immediate and possible source of 
revenue. »- ^ 

^''"lerSes" °^ .""'^ °' ^"^''V non-monetary results from consuming or producing goods or 

Scarcity (economic); limited resources in rclatioVlS-'reladvciy unlimited wants. 

Service: productive act of labor which satisfies individual or group needs or wants without providing a tangible product. ' 

Sacial Goods (and services): goods provided collectively, usually through governn^ents by means of taxes or other assess- 
ments- • ■ 

Sqcio-econoimcally Disadvantaged: fd^^^ to individuals or» areas that by cwJtural and econoniic crrcumstances experience 
' under-cmployment and consequent lower standard of living jn comparisd^to norms. 

Standard of Living: a generally accepted normal amount of goods ;ind services consumed by a group. 

Supply: the amount of goods and services that will be for sale at different prices. * 

Transfer Payments: payments made by governments for which it receives no productive servfce. 

Utility: the effectiveness of a good or service to satisfy needs or wants. ' 
Unemployment: usually applied tojdie workers seeking work. However, it also implies other idle productive resources. • 
Value Added : the difference between the value of goods and services purchased and* the value as sold. 
Wage: the price paid for the use of labor. / . 

"health: a stock of dfssets. Economic material of v^lue. V3 ' 



